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INTRODUCTION

A. Statement of the Problem

In the disunity of the present-day world, radio in
its mature development, is recognized as the most powerful
medium we have to promote unity.l Radio in its infancy was
accepted by listeners "as mana from heaven., It came to them
without money and without price, entertainment that was free
as air."® This God=glven medium of communication has devel-
oped as a "free, competitive enterprise"d so that it is exten-
sivelj used now for commercial purposes as well as purposes
of public interest. But with the increasing recognition of
the complex spiritual problem which confronts the world, it
follows that increasing recognition should be gilven to people
who use the potent medium for religious purposes. Among these
are the llcensees of radio stations whose basic purpose through-

out their whole day of broadcasting is to promote the religious

development of their listeners. {
Surveys of listeners'! program preferences showbthat

religious programs in general rank well down the list of aud-fz

lence preference,4 Therefore the radio stations whose prime ;

'l. Parker, Inman, and Snyder: Relligious Radio, p. ix.

2. Siepmamn: Radio, Television and Socilety, p. 3, quoting
Archer: Big Business and Radio, p. 64.

3. Siepmann, ope. Cite, pPe 3o

4, Cantril and Allport: Psychology of Radio, p. 89, in sum=-
marizing Immley's eight different investigations show
that the median-rank-order in listeners' liking for reli=
gious programs was 6.5, while that for popular music was
2.0, and that for women's programs was 10,

7]



purpose 1t is to broadcast a religlous message, have a pro=
blem in appealing to the greatest number of listeners. The
purpose of this study 1s to find out what qualities this

i

appeal should be composed of, to learn what qualities the g
i

g

————————

full-time religious broadcasting stations are using, and %o
evaluate their appeal. An appealing, expedient presentation
of valid religious truths on the most potent medium of commun-
ication will be of considerable influence in meeting the

spiritual problem of the modern day.
Be Delimitation of the Problem

There are numerous stations which are classed as
full-time religious broadcasting stations. Of these there
are two main categories, the commercial station and the non=-

commercial statlon. The religious stations which depend on

P Y e
A1 e

advertising fees for their support ﬁ&éf?ofﬁnecessity compro-??]ﬁ‘ h

mise in carrying out their religlous purpose., The non—commar;
clal religious station has more opportunity to arrange its
programming around the religious cauwse. Therefore the non-
commercial statlons will be the featured objects of this study.
The appeal of an individual radio program is depen-
dent upon many characteristics within the program itself, but
the general reputation of the station is dependent on charac-
teristics of the total programming, such as the variety in the

sequence of the programs throughout the whole day and whether

or not it induces interest from the different classes of
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people who are in the potential listening audience.l To
accurately measure the audlence reaction to individual programs
of the various stations being surveyed necessitates contéét
with many thousands of listeners by mall, personal interview,
or telephone.2 Since this is beyond the means of the writer
financially and otherwise, a more limited type of survey has

to be relied upon. This survey is concerned primarily with
the total program schedule of the radlo station and how 1t,

as a whole,appeals to the listeners.
Ce Method of Procedure

The first chapter of this study will present the
elements in the all-day program schedule which are conducive
t0 the listeners! interest in a full-time religious broad-
casting station. It will, for the most part, be based on
the writings of recognized rad16 authorities. Results of a
survey of twelve full-time religious broadcasting stations
in the United States will be presented.3 Particular atten-
tion will be given in this report to the typesof programs
that the stations present.

The study will conclude with a comparison of the
survey results and the good elements of an all-day program
schedule presented in chapter one. The findings will be eval-

le Abbot: Handbook of Broadcasting, p. 258.

2. Ibide., p. 263,

3« Questlionnalre used for the survey will be found in
Appendix Ae.



unated and suggestion for improvement willl be presented.
De Sources

The main sources for this study willl be the ques-
tionnaires returned by the radio stations to the writer and
the authoritative books which describe the elements of good
radio broadcasting.

Acknowledgement with much gratitude is given to Dr.
Clayton Te. Griswold, Executive Director of the Radio and
Television Department for the Presbyterian Church U.S.l.,
and to Reve. Charles H. Schmitz, Educational Dlrector for the
Broadcasting and Film Commisslion of the National Council of
the Churches of Chrlst in the U.S.A., for their many valuable
suggestions in making this study. The writer also appreciates
the aid of Rev. W. Burton Martin who directed him to this
problem, and the encouraging advice of Dre. Dean G. McKee in
handling this problem. Much gratitude 1s expressed toward

numerous friends who labored with him to prepare the final
form of this study.



CHAPTER I
PRINCIPLES OF GOOD RELIGIQUS RADIO BROADCASTING



CHAPTER I

PRINCIPLES OF GOOD RELIGIOUS RADIO BROADCASTING

A. Imnbroduction

Before the results of the survey are presented it
is neCessary to know the essentials of good religious radio
broadcasting so the survey results may be evaluated on a
sound basis. The chaptef will briefly present thinking of
radio authorities about what constitutes good radio broad-

casting.
Be Speclal Characteristics of Radio

Radio broadcasting is a unique form of communica-
tion which sends its message just one way and affects its
listener through just one of his five senses--the auditory
sense. Because of its unlque nature radio has its own spe-
clal advantages and disadvantages. Although there are nu-
merous advantages and dlsadvantages, the ones primarily

affecting religious radio will be emphaslzed here.

1. Characteristics of Radio Which Make It Advantageous.

a. One of the most obvious advanbtages of radio is the
great speed with which it carries 1ts message. Almost the
same instant the broadcaster sends a signal on this medium,

the llistener by his receiver hears the message.



Because of the great speed of the medium, the
broadcaster can present and interpret an event while it is
still happening.l

Radio gives the religious organizatlon the opportunity

to volce 1ts opinion on contemporary problems immediately

an event has occurred, and before public opinion has

crystallized.z

be Radio is very personal from the listener'!s point of
view.3 It has been estimated that the average sized listen-
ing audience is composed of 3.62 persons.4 A member of a
small listening group, the average listener evidently feels
that the person talking from the radlo is just one more mem-
ber of the small group. The experienced radio broadcaster
knows he must talk to this small group virtually as if he
were talking to one person. The listener oftentimes feels
that he becomes intimately acquainted with the broadcagter.
However, to make a "successful personal relationship between
listener and broadcaster, the radio program must be rich in
emotional content".5 Closely related to the personalized
nature of radio is the fact that a listener may feel a sense
of participation in a historical event such as the opening
gsession of Congress or the invasion of Normandy, 1f the event

L 4 [ 4 * L4 . [ ]

1. Levenson: Teaching Through Radio, pe 6.

2. Parker, Inman and Snyder, ope. cit., De X

Se Ibido, Po xi.

4, Columbia Broadcasting System: Vertical Study of Radio
" Ownership, 1930-~1933, pe 504" ‘ ’ '

5. Parker, Inman and Snyder, ops cit., pe xli.
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is reported by the broadcaster from the scene.ll

ce Radio is.a potent;al agent of democracy. Because
radio knows no geggraphic, political, or seconomic barriers;
because radio travels instantly to crowded urban arseas and
even to the remote parts of the earth; and because radio is
80 inexpensive that few people (at least in the civilized
areas of the earth) need be deprived of it, radio reaches
vast nunbers of people quickly and is thereforse uniquely
qualified for this agency. When radio brings communication
from differentvlocalitigs of the sarth to the settipg of the
listengr wherever he 1s, it "encourages a community, a re-
glonal, and a world approach to religion".2 Radio offerg
opportunities to reach the unchurched in our own country,
and offers opportunities to carry the gospel to all nations
in fulfillment of Christ's command.®

de Other advantages of radio are that it can reach those
who are more receptive to what they hear than to what they
read.4 Radio can carry religious influence into the’hbme of

the shut-in.5

2. Characteristics of Radio Which Limit It.

‘ As in all other phases of human endeavor good

redlo broadcasting necessitates preliminary planning and
¢ o e 0 s e

le Levenson, op. ¢ite, po 74 . . '
2« Parker, Inman and Snyder, ope c¢lt., ppe. xii-xiii,
3¢ Ibld, p. xili and Matthew 28:19.

4, ILevanson, op. cit., ps 19.

5. Ibid.



preparation.l 0f course, radio does not have the advanbage

of visual alds, except by using visual imagery.2 Poor recep=-
tion may substitute "expectation‘for_realization"5 in the

- recelving of a religiqus message. Radio camnot count on the
. habits of disciplined, attentive 1istening,4 and even if the
listener's attention is held his listening may be merely
passive.5 But the chief limitation with radio broadcasting

as i1t applies to religious radio is that it sends its thoughts
just one way and there 1s "no answering thought f?om the
listener, only acceptance. Radlo, thus exploited, produces

mass man instead of communal man "6

Ce The Audlence

Because of radio's ability to penetrate into the
homes of many scattered families with speed, it has an al-
most limitless variety in the members of its audienqe. They
have many different needs which radio might fulfill, and
they have various habits of daily routine and differences
in attitudes.

l. Classification of Audience Groups.
It has long been known by soclologists that people!s
differentiated group attitudes tend to result primarily from

s O & 5 9 o

le Ievenson, op. cit., p. 19. ' ‘
 2e¢ Cantril and Allport: Psychology of Radio, De 253,
3. ILevenson, ope. cite, p. 22.

4., Cantril and Allport, op. cite, Pe 253.

5+ Levenson, op. cit., pp. 22-23, ' ) '

6. Parker, Inman and Snyder, ope cit., ppe. Xiii-xive
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(a) "the place or reglon in which they live", (b) "their
education and economic status", (c) "thelr age", and (d)
"their sex".t In addition to these groupings the religious
broadcaster should be concerned with the believer =~ non-
bellever grouping.

a. Effects of Locale.

A listener's attitude is influenced by the region
from which he has come and the attitudes held there. There
is contrast, of course, between the attlitudes of urban and
rural folke Seipmann points out resulting differences in at-
titude toward radio programming:

Radio and films have proved great levelers, but we are
not yet all cut from the same cloth. Thus radio's
comedy and variety programs have less appeal to farmers
and to people in small towns than to city listeners.
Rural dwellers display slightly less interest in popular
music than do townsfolk. Religilous programs, on the
other hand, are more popular in small towns and rural
districts; 46 percent of country dwellers express a
preference for radio plays aszcompared with 60 per cent
of listeners in large citles.
be 1Influence of Education and Economic Status.

The amount of money & person has unfortunately
tends to coincide with the extent of his education.® Because
of this fact it is almost universal scientific law that " (1)
the poorer and less educated the listener, the more he listens
--butl(Z) the less he listens to radio's more serious pro-
grams."4 For example, 62 per cent of listeners with a

[ J [ ] L] L * L J

l. Siepmann: Radio, Television and Soclety, p. 95.
2e Ibido, Po 06,

3. Ibid. '

4., TIbide., ppe. 96-97,
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grammar school education rely on the radio for their main
source of news information, and only 39 per cent of the col-
lege educated do so. But two-thirds of the college educated
living 1n big cities enjoy classical music, and only one
tenth of the grammar school edgcated 1ivipg in small towns
or the country like it. (Here, of course, the influence of
education and locale combines)t

ce Age and Youth.

The tastes of age and youth are basically differ-
ent. Throughout the ages it 1s unique that youth "appears
to be prone to romance, adventure, hero worship, and excit-
ing incidents; youth likes to laugh and loves mischief" .2
In all time 1% is not the tastes of youth that have changed
but the medium through which these tastes are satisfied.
Till our own day the medium of satisfaction (apart from
young people's fun with each other) was the book and the mag-
azine. Now there 1ls also radio, films and television.5 It
has been expressed by Samuel Butler that "Life is one long
process of growing tired."4v Therefore, the tastes of age
are more conservative than of youth. Seventy-two per cent
of youth under thirty like popular music, but only twenty-
two per cent of the people over fifty like it.2 American
'1; Siepmann, op. cit., p. 97.

2. Ibid., p. 101,
3. Loc. cit, ’

4, 1Ibid.; p. 98.
5. Ibid., pe 99.



youth 1s not as concerned with public affairs as are the old-
er peqple.l In the field of this study
o« o the older and less educated a population group is,
the more they will be likely to listen to religious pro=-
grams. The young--and more particularly the "better" ‘
educated smong them--care little for religion on the air%
de Sexe
Women's distinctive attitudes toward radio have

S and so will here be

been more thoroughly studied than men's
concentrated on. For some reason, perhaps because of their
traditional role in society, women exhibit more unconcern for
public affairs than men.% Merely twenty-six per cent say
they like to hear talks or discussions about public issues in
the evening; in the daytime only seventeen per cent favor

public 1ssues.?

But a more important sex distinction 1s re-
lated pb "the role of emobtions as they determine attitudes
and conduct" .5 Women, in comparison to men, are peculiarly
subject to personal frustration from the many pressures of
modern 1life.’ Because of this they have a marked bent to-

8 "The common factor in all

ward emotional identification.
such ldentification publics is the release of frustrated at-
titudes and feelings of inferiority . . . The 1ldol general-

. [ ) . L] L ] L

l. Siepmann, loc, cit,

2 Ibid.-
4. Tbid.
5. Ibid.-
6. Tbid., pe 106.
7. Ibid.

8. Ibid.



1y epitomizes the frustrated aims and ambitions of the indi-
vidual."1 Daytime serials are regularly followed by some
twenty million women, and as many as eight or ten of these
dramas may be followed each day.2 These programs supply for
many listeners a means for emotional release: perhaps pro-
viding a "chance to cry" for some listeners, and providing
a chance for wishful thinking for others.®
Radio serials attract the listener by offering her a
portrait of her own shortcomlings « « « In spibe of the
unpleasantness of this pilcture, resonance can be enjoyed
because identification is drawn away from 1t and trans-
ferred to an ideal type of the perfect, efficient woman
who possesses power and prestige and who has to guffer
not by her own fault but by the fault of others.?

In attracting the woman identification 1s important.

2. Avallabllity of Different Groups Throughout the Day,.
Although there are many listeners throughout the

listening area of a broadcast station, all of them do not
tune 1n to the station at the same time. Different people
have different habits. The various groups are characterized
by different listenling hablts. To adapt the radio programs
to‘his changing audience, the program builder presents his
sequence of programs throughout the day with

entertainment that will hold the wavering attention of

the great number of listeners « « « To accomplish this
he must consider the domestic and work habits and the

L J [ 4 L 4 L 4 * *

l. Seipman, ope. cite, p. 106, quoting Katz, Daniel and Shanek,
Richard L.t Socilal Psychology, John Wiley and Sons, New
York, 1938.

2 Seipman, op. Cito’ P 105.

3+ Ibid.

4, Ibid., pe. 109,
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attitudes, at various hours, of the listening sudience.t
The average radio statlon planning 1?3 eighteen hour day of
programs, divides the time roughly into six three hour
perioda.2

a. Six O'clock to Nine O'clock in the Morning.

During this period the programs should appeal to
the lower and middle clgss people of the economic group.
Pather leaving for work, mother preparing breakfast, and the
children getting ready for school leave little opportunity
for attentive listening.® |

The progrems for this period should be cheerful, bright,
and lively to start off the day. Announcements should

be short and musical selections brief and popular.

Talks during this period lose their value unless they are
short, and each must be a complete unit in itself to be
quickly digested with breakfast.4

b. Nine O'clock to Twelve O'clock in the Morning.

After the_men have gone to work and the children
have gone to school, the audience is now largely housewlves
who are engaged in héusehold tasks. The announcements may
now be longer than in the earller period of the morning.5

c. The Noon Hour.

The noon hour is considered a poor time to reach
the listeners in the metrébo;i%an éreé.» However, this time
is excellent for reaching ﬁné rural listener with program

l. Abbot: Handbook of Broadcasting, p. 258,

2. TIbid.
3. TIbid., p. 259.
4. Tbid.

5. Ibid.
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meterial pertaining to life on the farm.!
de Twelve O'clock to Three O'clock.

“ In the early afternoon the listener 1s inclined to
be lelsurely so that he has a longer attention span. Early
afternoon programs cen be aimed at the housewife .2

ee. Three Otclock to 8ix O'clock,

The children, who have returned home from school
may now be reached. During this period the listener still
has a fairly long attention span.5

The audience dgring daylight hours 1s not restrict-
ed to women and children, since there is an increasing ten-
dency for men in their shops to listen to the radilo as
they work.4

f. 8ix Ot'clock to Ten 0O'clock in the Evening.

The networks usually release the time from six

ofclock till seven-thirﬁy for individual stations to broad-

5

cast their own local programs.” Many famlilies are gathered

around the dinner table at this time.

During the period generally from seven ot'clock till
ten otclock the whole family, potentilally, is the listening
audience, This is true both in rural and in urban area.
Therefore the type of program which appeals not to just’the

ls Abbot, op. cit., p. 259.
2. 7Ibid., ppe. 259-260,

3. 7Ibid., p. 260.
4, Ibid.

5. Ibid.



feminine listener and children, but the type appealing to
the whole family should be used. In the winter months this
is the most valuable part of the broadcasting day.l

g. Ten O'clock to Sign Off Time.

After ten o'clock entertainment of a light nature
should be emphasized since many of the listeners have gone
to bed. The problem during these hours 1s for the programs
to attract whatever listening audience they cane?

he Preferred Hours for Listening.

The results of an audience survey by Lumley con=-
cerning listening hour preferences show the following:

First ProferencCCecccsccese? = 9 Dolte

Second PreferenCCesscsceee? = 10 Pele

Third PreferencCeccesscesseS== 7 Doeme

Fourth PreferenCecscccssel0 = 11 pe me

Fifth Preferenceooooooo.oolz - 1 p.m.

Sixth Preference..-.......5 - 6 Pellle

Seventh Preferencescecesssell = Midnight

Elghth Preferenceeeceseseeesl0 ae.m. - Noon

Ninth PreferenC@ecsscssseed = 10 a.m,.
Tenth PreferencCesssecessesed = 5 p.m.........5

D. The Purpose of Religious Radlo Broadcasting

From a practical viewpoint Parker, Inman and

Snyder in their treatise, Religious Radio, state "The pri-

mary purpose of our broadcasting is not just to voice an

. o . o L] *

l. Abbot, loc. cit.

20 Ibidt, pp' 260"2610

3. Cantril and Allport, ope cit., p. 89, quoting Lumley:
Measurement in Radio, p. 194, Also Loveless: MNanual of
Gospel Broadcasting, ppe. 40-41l; Chappell and Hooper say
that the largest audience is recruited between 9 p.m.

and 10 p.m. (Chappell and Hooper: Radlo Audience Mea-
surement, p. 12).
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opinion about this or thét, but to build up the expectancles
and gulding images by which we handle all of life."l A part
of the afore mentioned purpose is to establish in the life of
the listener the "gulding image" for devotion to truth as

central activity of his 1ife.?

The religious broadcaster can
interpret religion to the listener and communicate a faith
to hime. This will cause the listener to seek after truth

and come to decisions.s

Another part of this over-all purpose
is to bring the people of a community together "in righteous=-
ness and mutuality."4
o o 8ince the secret and power of a good radio program
is its ability to cause emotional identificabtion to
occur within the listener and since this process is so '
central in the buillding of "community within the community,"
the success in obtaining emotional identification is the |
prime criterion of the adequacy of a community's rellglous
broadcasting.5 In obtaining this 1t should be made certain
that the emotional identification of the listener is made
with God and good cause, not with the broadcaster.®
The listener can have enjoyment and communion with
God through worship.7 By using the method of worship thg
religlous radilo b:oadcaster can give a person refreshing,
cleansing release, especially a release from himself.8 "rhe

L ] [ L ] L ] L] *

le. Parker, Inman and Snyder, op. cite., pe. 43.
2. TIbide.; p. 46.
3. Ibld., p. 28,
49 Ibid., Pe 49,
5. Ibid., p. 59.
6. Ibid. )
7« 1Ibide; p. 67,
8s Ibid., p. 60,
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only other alternative available to most people is that re-
lease which comes through the expression of aggression,
through cheap comedy and escape music, through narcotics."l
These are some of the practical purposes of religious broad-
casting. There are numerous types of programs that can help

fulfill these purposses.
E. Types of Programs According to Form of Presentation

All radio programs are made up of just two basic
components, muslic and talk.2 Educational broadcasting may
be roughly divided into six types of programs. These are
(1) radio talks, (2) directed activities, (3) actuality
broadcasts, (4) radio conversation, (5) broadcast music, and
(6) radio plays;3 Since all types of educational broadcast-
ing can conceivably be included under Christian education
these are included under religlous broadcasting. In addition
to these there is at least one other type included in ﬁhe
category of religious broadcasting. That is (7) the worship

program.4

1. Radio Talks.?
The straight radio talk is the form of program
most often used in the related field of educational broad-

l. Parker, Inman and Snyder, ope. cite, pe. 68.

2¢ Abbot, ope. cite, pe 261.

3. Cherry: The Use of Radio in the Christian Education of
Latin American Youth, p. 57.

4, Parker, Inman and Snyder, ope. cit., pp. 18, 31=33.

5. This category lncludes reports read over the air by one
person, such as news broadcastse.
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casting. Some of the advantages of this type of program are
these: only one person takes part; a minimum of rehearsal
and studio equlpment 1s needed; it is simple to produce; it
can impart a large smount of information in a limited time;
the form 1s direct; the value of the talk is great if the
personality of the spéaker commands attention and holds in-
tefest; and 1ts message can be more readily grasped by child-
ren since there is only one'voice.l

Some of the disadvantages in thishtype of presen=-
tation are the following: it demands continual concentration
from the listener; it may become monotonous unless ﬁﬁe speake
er uses his volce properly; ". « o the constant use of the

talk assumes that good teaching is not lighﬁing a lamp but
merely f£illing a bucket."?

2. Directed Activities.

Directed activities or demonstration lessons, as
this type of broadcast is sometimes called, 1s a specialized
type of educational broadecast in which the radlo teacher
directs an activity and the pupils participate. It is par-

ticularly adaptable for a clasaroom of pupils.3

3« Actuality Broadcasts. ;
The actuality brqadcaé# is an "on-the-spot" broad-
IR
1. 'Levenson:_ Ope Cite, po 49,

2. Ibid.
3¢ 1Iblde., pp. 54-56.



1 Some of its advan-

cast of an actual event as 1t occurs.
tages are these: it has vivid emotional appeal; the element
of reality is present; the maintenance of listener intergst
is no problem since the unexpected may happen.2 However, it
i1s likely to waste much time unless it 1s known ahead of
time when and what aspect of the event will be valuable for
the broadcast, and it requires a skillful announcer to fill

in time properly between the interesting parts of the event.®

4. Radio Conversation.

There are several different types of broadcasts
that come under the catggory of radio conversation. Among
these are the interview, the panel or round table discussion,

4 The interview can

the forum or debate, and the quiz bee.,
be very effectively used in religious radio and will there-
fore be considered here as an example of radic conversatione.
It can bring outstanding personalities to the listening au-
dience; it can employ problem questlions that arouse interest;
it can make prominent people seem more human; it has the
participation of more people than tbe straigpt talk and con-

séquently it has less monotony. It, however, may sound stilt-

ed if the questions are not carefully developed.5

] L] ® e L] L

l. ILevenson, op. c¢cite, pe Sl.
2. 7Tbid.

3. Ibld.’

4, Ibidl, p. 50.

5. Ibid.
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- B¢ Broadcast Musice.

Music programs are preferred to all other programs.l
The functions of music in a radio program--secular or other-
wise~--are these:

l. To aid the imagination in setting the scense.

2. To heighten the dramatic effect.

3. To keep the listener!'s attention focused on the
- program,

4, To give pleasure to the listener.?

In connection with a religious radio program the functlions of
muslc are these:

le To provide an atmosphere of worship.
2. To emphasize what the spesker 1ls saying.
3« To provide supplementary 1nterest for the speaker's
'~ message.
4, To give pleasure (release, therapy) to the listener.®

It should be remembered, however, that
Musical programs probably do not carry listeners very
far beyond the point of emotional and intellectual devel-
opment at which the programs find them., Music does not
change attitudes or cause action to take place.%

6« Radlo Plays.

Dramatization of the radlo message 1s recognized
as a method with many merits.s With this tool ideas may be
presented very effectively "if the script is well developed
and adequately produced."® A powerful emotional appeal may
result. Many subjects may be handled in this way. The im-
l. Cantril and Allport, op. cit., p. ‘893 also Parker,

~ Inman and Snyder, oOPe cCite, p. 33¢°
2« Parker, Imman and Snyder, op. cit., p. 185.
3e TIbld.-
4:g Ibido, Pe 334

5. Levenson, ope Cite, p. 53
6e Ibido’ Pe 53



pressions created on the listener are often m_emorable.1

7. Worship Program.

The worship type of broadcast is a unique feature
of religious radio. A good worship broadcast may give the
listener enjoyment and communion with God Himself. From the
psychological standpoint 1t mey give him release, from him-

self end his problems.2

8¢ Preferred Types of Programs.

The results of eight investigations by?tuﬁiey show
listeners! preferences for the different kinds of programs
apeas follows: /

First Preferenco....eess¢sPopular Music.

Second PreferenCe.sssecsssellassical Musice.

Third PreferenCeessssceesefomedy.

Fourth Preferenc@s.eess..sDramatics Programs.
Fifth PreferencCeesescse.qsSports Broadcasts,.
Sixth PreferenCecssesess.Talks (General). ‘
Seventh Preferencés......sReligious Programs.
Eighth Preferenceeecscs....News and Markets,
Ninth Preferenceésesecsess.Education Programs.
Tenth Preferencessceses.ssChlildren's Programs.
Eleventh Preferencée.......3pecial Features. %
Twelfth Preferencecseces.s.Women's Programseccecs.

It 1s observed that music i§’the favorite choice of
.listeners. Programs directed towapdjspecial listening groups

appeal least to the listening audience as a whole,

. L e [ ] L J L)

l. TLevenson, ope cite, Do 53. ' :

2. Parker, Inmman and Snyder, Ope. clt., PP 60 67«

3. Survey by Lumley, as quoted by Cantril and Allport,
© Ope Cite; pPe 894 (not copied in same form.)
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‘F. General Appeal of Station to Publlc.

The previous sections of this chapter have consid-
ered the appeal of religious broadcasting stations through the
cdnsiderations of the different listening groups'! character=-
istics, by the realization of what listenlng groups were
avallable during the various parts of the day and what they
were doing, and consideration of the various forms of pre-
sentation for raﬁio programs. Advancing from & consideration
of specific programs reaching specific people at specific
times of the .day, consideration will turn to the over-all
elements of stations' program schedules and attitudes which
influence the statlions! appeal to the listeners. Some of
these are (1)’appeal through Public Interest and (2) appeal

through tolerance toward various religious views,

l. Appeal Through Public Interest.

The Federal Communicatlons Commission requires ﬁhat
a fadio broadcast station operate in the "publlc interest, '
convenlence and necessity."! The Commission from the beginning
of its existence has acted on behalf of the publlic to require
the radio statlions to provide programs in the interest of the
public.z Four of the major aspects of broadcasting in the
public interest are the follqﬁing:‘

L 4 L] L * . L 4

1. Federal Communications Commission: Public Service Re-
sponsibility of Broadcast Licensees, Parts 2 and 3,
ppe. 9-46, quote from p. 10.

2e Ibidu, P 10.
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(4) the carrying of sustaining programs, (B) the
carrying of local live programs, (C) the carrying of
programs devoted to public discussion, and'iD) the slim=
ination of commercial advertisling excesses.

The first and last of the issues mentioned here
deal primarily with commercial radio stations.?

a. DBalance in Program Schedule.

One of the primary purposes for the commercial sta-
tion in providing sustaining programs is to provide a balance
in programs for its listening audience.® Commercial sponsors
as a group prefer to broadcast programs of news and enterw-
tainment.®? Therefore to offer a balanced program schedule
the commercial broadcast station must offer sustaining pro-
grams such as educational programs, agricultural programs,
and religlous programs tq balance the program schedule .

In certain speclal cases, where a gliven radio audience has
numerous radlo stations serving it, one station will speclal=-
ize in one type of program and other stations in other types,
but the radio audience will still have a balanced "diet" of

6

programs from the combination of different stations. In the

non-commercilal, religlous broadcasting stations the principle
of balance in the program schedule applies similarly.

The Commission also states that it is in the public
interest for stations to provide through sustaining programs,

e & & o » »

l. Federal Communications Commission, op. cite, pe 10.
2. The last polnt will not be considered here since this
- study deals primarily with non~commercial stations.
3¢ Ibid. '
4, Ibide, pe 13,
5¢ Iblde, pe 12,
Ge Ibido, Pe 13.
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programs that would not inherently be suitable for sponsor-
ship. In reference to this principle it was stated in 1941
by Mr. Niles Trammell, president of the Natlonal Broadcasting
Company as follows:
Another reason for the use of sustaining programs was
the voluntary recognlitlon on the part of broadcasters
that programs of certain types, such as religious pro=-
grams, informative programs furnlished by various govern=-
mental agencies and certain programs involving discusslons
of political principles and other controversial issues,
were not sulted to advertising sponsorship. The use of
high types of sustaining programs also creates goodwill
for the station and Induces people to become accustomed
to certain stations In preference to others.l
Thus 1t 1s seen that the carrying of religious programs,
educational programs and programs which deal with controver-
gial issues are, from the point of view of the HFederal Commun-
icatlions Commission and the National Broadcasting Co., in
the interest of the public and help to foster the goodwill
of the listeners toward the stations carrying them.
Other important functions of sustaining programs
for the commercial stations are
To provide programs for significant minority tastes and
interests « « ¢« To provide programs devoted to the needs
and purposes of non-profit organizations. « « « TO pro=-
vide a field of experiment in new types of programs . . 2
be Local Live Programs.,
A station's presentation of local live programs
gives opportunity for local talent to be developed. It also
draws the interest of the 1oga1 commnlty because the audience

L . L 4 L 2 * [ ]

le Federal Communications Commission, as quoted, op. cit., p. 15.
Ze Ibido, Pe 12,



is personally acquainted wlth the talent. It gives a chance
for local organizations such as women's clubs and public
achools to express themselves over the air, It provides
opportunity for the local community to hear its own sports
events broadcasts. In short the radlo statlon becomes a
real community institution and the public 1is interested in
it accordingly.l
¢ce Programs Which Present and Dlscuss Public Issues.

The carrying of programs which present and discuss
public issues makes a difficult problem to handle fairly.
It is a temptation for a station to avoid carrying discussions
of controversial and other public issues. The Federal Commun=-
ications Commission says that a radio station is not really
giving adequate service to the public unless it broadcasts
discussions of public issues.?

It 1s felt that the individual listeners will be
interested in a radio station if it serves the public inter=
est and thereby shows its interest 1n the public.

2. Appeal Through Tolerance Toward Various Religious Views.
The National Association of Broadcasters® in 1939
adopted the NAB Code which was an effort %o improve'standards

l. Pederal Communications Commission, op. cilt., pp. 37=38.
2e Ibid., PPe 39-40,
3. "The NATIONAL ASSOCIATION OF BROADCASTERS is an organi-

zation whose membershig is made up of representatives of
radio stations licensed to operate broadcasting stations

4. 4in the United States and its possessions." (National
Assn. of Broadcasters: The NAB Code, P« 3).
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of programming. The Standards of Practice o: the NAB, adopt=-
ed in 1945, was a refinement of the NAB Code, coverlng the
same poinbts and adding a section on standards of good taste.t
It defined specifically what 1s meant by programming which
serves the public interest.® These two documents set similar
policies of religious broadcasting. The Standards said
Broadcasting, which reaches men of all creeds and races
simultaneously, should not be used to convey attacks upon
anothert!s race or religione Rather it should be the
purpose of the religious broadcast to promote the spirit-
ual harmony and understanding of mankind and administer’
broadly to the various religious néeds of the community.®

The feelings of thls representative body of radio
broadcasters is that of toleration of one faith toward an-
other faith. The reason for it 1is that radio reaches many
different religious groupse. Effort is made to hold the radlo
audience by avoiding offense.

Willard Johnson of the National Conference of
Christians and Jews says that two main groups offend in this
way " (1) programs used occasionally for blunt atbtacks upon
other faiths but more often for proselytizing and (2) intol-
erance by inference or implication."4 In answer to the pro-
blem of proselytizing he says |

e o The best possible case for conversion « « « 18 the
statement of a positive falth and the offering of a vital

service and inspiration over an extended perlod of time®

®e & & e ¢ o

le NAB: Standards of Practice of the National Associlation
- of Broadcasters,

2s TIbide; pPe 2e

3¢ Ibide, Do 4o

4. National Conference of Christians and Jews: Religlous
" Broadcasting in Wartime, p. 29.

5. Iblid., p. 31,



He goes on to say that direct conversion attempts as well as
doctrinal controversies are out of place.1
The whole National Conference of Christlans and
Jews adopted formally two standards which further the insist-
ence on & positlve message.
l. « « religious programs intended for the 1istening of
individuals of differing or no religious falth should
be addressed without dilution of %octrinal teaching to
the understanding of that public.
2. o o religious programs should not attack religious
teachings of members of other faiths. When religious
doctrines are expounded on the alr presentation should
be affirmative.®
Religious'programs will appeal to the listening audience
more 1f they do not offend, but rather present a positive
message which tolerates the presence of other messages. An
over-all program schedule which alrs the views of different
denominations or even different falths also would have an

appeal through its general attitude of tolerance.
Ge Summary

This chapter has presented briefly some of the
crucial factors which determine to a far reaching extent the
abllity of a radio program to capture the attention of a po-
tential listener. The broadcaster must consider the listen-
er's locale, hls educatlon and économic status, his age and
his sex to appeal to him; and the religlous broadcaster must

[ e ¢ L ] L] [ ]

1. National Conference of Christians and Jews, loc. cit.
2 Ibid., p. 12,
3. Ibid.
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consider the listener's beliefs. The listener's domestic
and work habits and attitudes during various hours also bear
conslderation. The religlous broadcasting station should
also make certain that its general impression on the public
is conducive to the attraction of listeners. The religious
broadcaster will accomplish noble purposes if he considers
the listener's need and satisfies 1t by motivating him to
consistently employ valid religious principles as a guide
for his living.
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CHAPTER II

THE SURVEY OF
FULL-TIME RELIGIOUS BROADCASTING STATIONS

A. Introduction

The first chapter preﬁented some of the main con-
siderations necessary for broadcasting religion to the great-
est number of listeners in the most appealing way. This
chapter presents the results of the survey of broadcasting
stations whose major purpose is to broadcast religion to the
public. Evaluation of these results is made in the next
chapter, which concludes this thesis. An appreciable portion
of thils chapter will be devoted to the procedure used in the

survey.
Be The Survey Procsdure

1. BSelection of the Stations.

An inquiry to the Federal Communications Commission1
revealed that two alternative procedures were possible, since
a list of "radio stations owned by religious bodies and ed-
ucational institutions" is not available in published form.

le Le Re Brown to the PFederal Communicatlons Commission,
October 4, 1951. A copy of this letter is in the writer's
handse.

-2
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The records of the Federal Communicatlions Commlission, wh;ch
are open to the public, could be inspected in Washington, or
large lists of radio sbtatlons in periodical publications
could be consultedsl The latter means was chosen because the
writer could not make the trip to Washington. An inclosurez
with this letter of advice® reeommended three periodicals
which were found valuable in the selection of the stations to
be surveyed.4 The Broadcasting Yearbook was valuable for its
detailed information about each radilo stat;on in the United
States, including the name of its licensee, 1ts address and
the names of 1ts staff members.5 The Radio Annual provided

a valuable, composite list of all the non-commercial broad-
casting stations in the United States.® wWhitets Radio Log’
was valuable mainly in confirming the information from the
other sources, although it contained some necessary informa-

tion the previous two pubiications did not contain.®

Another list of religious radio stations was found

& & @ ¢ L ]

le. Tetter from the Federal Communications Commission to the

: writer, October 17, 1951.

2. "Radlo station Llsts", FCC Information Office, Feb. 12,

- 1951.

3¢ Letter from FCC, ope. cit. ‘

4. (1) Broadcasting Yearbook, 1951, (2) The 1951 Radio
Annual, (3) White's Radio Log,’ Fall 1951,

5+ Broadcasting Yearbook; op. clt.-

6« The 1951 Radio Annual, op. cite., peli

7« White!s Radio Log, op. clt.

8. White'!'s Radlo Log gave confirmation that WPTL, an FM
station, is still in operation.

k
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with a thesis by grove.t
Originally it was intended that all radio stations
devoted primarily to a religlous purpose be included in the
surveye. An incomplete list qf these stations had been com-
piled previous to this study,z but a great number of these
stations could not be identified as religious broadcasting %u
statlions by inspection of the lists availeble. Since a com=- W

plete list of all religious broadcasting stations was not
obtainable, the survey had to be limited to a kind of group,
the complete list for which could be determined. It was
found that the list of non~commercial religlous broadcasting
stations could be determined by process of elimination and
by check-up using a questionnaire. The non-commercial, re-
ligious radio stations have a special problem of appealing
to their listeners, because many of them depend on thelr 7

listeners for financial suppqrt.§ Therefore it was decidea

® & & o [ ] [ ]

l. Jean R. CGrove: The Use of Radio by the Leadlng Denomine
ations in the United States. Appendix A, "Fourteen Re=-
ligious Radio Stations in the United States", p. 92.
Information teken from letter. Federal Communications
Commission, November 12, 1948, Letter in hands of Prese-
byterian U.S.A. Radio Department.

2« Some of the stations reputed to be religious are: KEYD,
Minneapolis, Minn.; XKGER, Long Beach, Cal.; KJSK, Columbus,
Nebraska; KLTI, Longview, Tex.; KUOA, Siloam Springs,
Arke.; KVLH, Paul's Valley, Okla.; WAVL, Apollo, Pa.; WCHC,
Anderson, Ind.; WEXL, Royal Oak Miche.; WLET, Toccoa, GQ.;
WMTC, Vancleve, Ky.; WMUU, Greenville, S. C.; WPAQ, Mount
Alry, N. C.; and WWL, New Orleans, La. This information
has not been confirmed however. Others are the stations
included in this survey. See the outline of this chapter.

Se¢ Questionmnalres returned by KFSG, KWLC, KTIS, WCAL, WMBI
and WPTL for this survey.

""2‘3“3-.{}4
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that the survey would be restricted mainly to the non-com-
mercial, religious broadcasting stations. Since the FGC hag
specifled fourteen stations! which are definitely religlous,
it was decided to include all these although two of these
stations? are in the commercial category. A final 1list of
the stations requested to particlipate in the survey 1is listed
in the outline of this chaptere.

2+« Formulation of the Questionnaire,

There were three types of information the question=
naire was seeking to obtain from the radio stations. Pirst,
there was a need to make certain that each station requested
to pgrticipate in the survey was classifled as a non-commer-
cial, full-time religious broadcasting station. In some
cases this could not be determined beforehand. Secondly, it
was desirable to have certain information which is of general
interest to professional workers in the‘field of religious
radio broadcasting. Last, of course, it was necessary to
gain information which is of wvalue in this specific study.

Questions are included which ask about the purpose
of the station partly to define whether or not the station
is classified as a religlous station.® Also the answers to
this questlion are of specific value in the study itself.

The question concerning financial support helps to determine

l. PFederal Communicatlions Commission. ILetter, November 12,
1948, op. cit.

2. Stations KTW and WMRP. ’

Se See questionnaire form used in this survey, Appendix A.
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whether or not a station is gommercial or non-cpmmercial.

The question under Section I, "Size of Station'", asks for
general information which'is of interest to people in the
radio field. Sectlon III, "Programming", is the section which
seeks the information of primary value in this study. The
first three subsections under "Programming" are general ques-
tions. The last two subsections request the more valuable
information.t They request each station to submlt a program
schedule for one typical week and to mark it wlth prescribed
symbols according to the types of programs that are in the
schedule. The last question under "Programming" asks how
many hours of broadcasting the station averages per week for
the whole year because thg length of the broadcast schedule
for many stations changes, depending on the length of time
between sunrise and sunset throughout the year.2 This ques~
tion also helps check informatlon asked for in reference to
the sample program schedule.

The early physical design of the questionnaire was
typewritten and double-spaced. It occupled one side of each
of three sheets of paper. Dr. Griswold5 and Rev. Schmitz4

e e s o o o

1. See questionnaire form used in this survey, loc. cit.

2+ PFederal Commnications Commission: Title 47--Telecommun=—
ications, Chapter 1, Part 3--Radio Broadcast Services,
Section 3.23 (b) and (¢). Cf. post, p.78 , footnote.

3s Dre. Clayton Te. Griswold, Execubive Director of the Depart-
ment of Radlo and Television of the Presbyterian Church,
UeSehAe ' ’ ’

4, Reve. Charles H. Schmitz, BEducational Director, RBroadcast=-
ing and Film Commission, National Council of the Churches
of Christ in the U.S.A.
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both recommended that the questionnaire be shortened. "Some-
times the very leafing through of several pages of questions
is frustrating and defeats its purposes."l The questionnaire
form was therefore shortened mainly by single spacing a major
portion of it and confining it to one sheet of paper with
material on both sides.? However, some of the questions were
combined, and/some were deleted.5 The questionnaire.waS'also
formulated in such a way that a letter would not be required
in reply. It was felt that the resulting questionnaire was
less imposing in appearance than the earlier forms.

Since the proper response to the questionnaire en=-
tailed appreclable work on the part of each radio station,
the question, "Would you like a summary of these findings?"

was added.4 Thls is an offer to reimburse the station in a

smell way for its valuable time and efforte.

3e¢ Contacting the Stations.

The contact with the radio stations was a very cru-
cial part of this study since the success or failure of this
study was directly dependent upon-how the stations responded.

L e & e e s e

l. Schmitz: Letter to writer, December 18, 1951l. Advice
also from Griswold: ILetter to writer, November 30, 1951.

. 2¢ -See questionnaire form, Appendix A. .

- 3¢ In addition to the above revisions the portion of the
questionneire, III, D., 3, was substituted for another
questionnaire to make the information submitted by the
redio station of more useful value in this particular
studye.

4, In é%swer to this question almost every one of the sta=-
tions participating in the survey indicated that 1t
desired to receive a summary of the survey results.
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Therefore, besides taking much care in the formulation of
the questionnaire, even more care was taken in the formula-
tion of the letter to be sent with the questionnaire.

The original draft of the letter was sent for cri-
ticism to advisors. The principal advice again was to shorten
the full-page, single~spaced letter to that which would look
much less imposing.1 It was also advised that no requests be
made for confidential information since the writer would want
to feel free to share the received informatlon with others.z\
The original draft of the letter was written from the point
of view of the writer and not from the point of view of the
recipient as 1t should have been.® Dr. Griswold and Dr.
McKee each suggested an improved letter. The final text of
the letter to be sent out with the initial mailing of the
questionnalre utilized the major contributions of both of
these letters. This letter was written on letter~head sta-
tilonery of the O0ffice of the President of the Biblical Sem=-
inary in New York and was signed by Dre. McKee. Very parti-
cular care was taken in the whole process of planning the
letter that it would reach the radio stations carrying as
much prestige as possible and as a result motivate the radio
station to reply and to reply wilith as much care as possible.

The initial mailing to the radio stations was on

e o o o o 0

le Advice given by Dr. Dean Ge. McKee, and by Dr. Ce Te Gris-
" wold in his letter of Nov. 30, 19561,

2. Griswold: Letter, Nov. 30, 1951.

3. Ibid.



Jamuary 7, 1952,and on the day following. The mailing was
timed $o that each letter would arrive at its'destination
about Thursdéy, January 10. A self-addressed, stamped en=
velope was sent out wlth the letter and questionnaire.
There were four responses to the first mailing.

On Jamary 28, 1952, a follow-up letter, signed
by Dr. McKee and written on the same stationery used bgfbre,
was sent with another questionnalire and self-addressed,
stamped envelope. This letter emphasized that the stations
could have a summary of the survey results if they so re-
quested. It also encouraged them to respond even though
they could not submit all the informatlion requested. After
this was mailed ten more stations responded making a total
of fourteen stations that responded.l Much credit for the
success of this survey is attributed to the fact that it

was made a matter of pointed prayer.
Ce Results of the Survey

ls Survey of Stations'! Purposes. ‘

The purposes of the stations, as stated or implied
In the information they sent, seems to fall into two broad
categories. One group's objectiﬁes, as stated, is centered
around service to the public or to churches. The second
group stated 1ts purpose as service to God or the presenta=-

* * L] * ] L ]

l. A total of eighteen stations were requested to partici-
pate in the survey. Response therefore was 78 per cent.



tion of spiritual assistance to the listener.l.

The first group includeg K¥SG, KPPC, KWLC, WMRP,
WBBL ati@ WAWZ. KFSG, Los Angeles, endeavors to present
musical and religlous broadcasts with an interspersiop of

public service and church announcementse. After nine in the

evening the major program content 1is music.?

KPPC states its purpose in this way: "KPPC 1s owned

and operated by The Pasadena Presbyterian Clurch as a commun=

1o

ity service feature. The purpose in its smphasis on com-

munity service bears much resemblance to the requirement of
the Federal Communications Commission which all broadcast

station licensees must comply with before they can receive

or renew a station license.4

The ILutheran ILibersal Arts College uses its station,
KWLC, "as an agent functioning between the school and church

® 6 o & o

1, Some statements of purpose were very obvliously more com- -
prehensive than others. The statements of purposes as ’
presented for this study may or may not be an accurate :
representation of the actual guiding purpose in the mindsf
of the stations! staff members. : -

2. BSurvey questionnsaire returned by KFSGe In the hands of g ©

- the writer.

3+ KPPC Program Log. Vol. 4, no. 1, January 1952.

4, The Federal Communications Commission requires that the
licensee of each broadcast station operate in "the public
convenience, interest and necessity." (FCC: Public Ser=-
vice Responsibility of Broadcast Licensees, p. 12,)

This quotation is found numerous times in discussion of
broadcasting stations! programming. It is found on the
cover page of a pamphlet introducing the National Asso=-
clation of Broadcasters'! Code. (National Association of
Broadcasters: The NAB Code, adopted July 11, 1939.)

This NAB Code specifies some of the definite requirements
of a station serving "the public convenience, interest
and necessity."
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constituency, and as a persuasive voice for Christian ed-
ucation in the community."l Its specialized role of public
service is indicated in this statement, This station emphg-

sizes that it has no "excuse for being" except for the above

stated reason.2

The Methodlst Radio Parish Incorporated5 uses its
station WMRP "To serve the interests of the churches."4 A
slogan it uses says "First in Public service".® sStatements
sent to WMRP by listeners suggest that its programs include
"no crimes, no demoralizing ads."® The absence of "too much

I7

popular and jazzy music!" is also inferred.’ Thus it is seen

that WMRP purposes to reflect good taste in the choice of its
programs and to serve the organized church.

The purpose of WBBL 1is very specialized. It is "To
broadcast Church Services of Grace Covenant Presbybterian
Church and the Presbyterian Hour Sunday Nights."S The purpose
is exclusively to extend the outreach of fhe one local church
which owns the station.

The last station of the first group, WAWZ, purposes

1. "purpose of KWLC"--a typewritten page sent by KWIC with
- other survey information. In the hands of the writer.

3. Pamphlet: "Methodist Radlo Parish Incorporated, WMRP, The

' Story of the First Radio Station Owned and Operated by
The Methodist Church, p. l. '

4. Questionnaire returned by WMRP for the survey.

5« Methodist Radio Parish Incorporated, loc. cit.

6e Ope cite, pe. 1l4.

7 Ibido

8., Questionnaire returned by WBBL for the survey. In hands
of the writer.



-3 -

to broadcast "religious, eduqational, and musical programs
in the intefest, convenience, and necesslty of the public."l
The purpose of this station 1s quoted from the documents of
the Federal Communications Commission.2

The second group of stations includes XKPOF, KTIS,
KTW, WCAL (and WCAL-FM), WMBI and WPTL. XPOF broadcasts
through the use of volunteer workers "inspired to carry on
faithfully with the motives of evangelism and the desire to
serve others, rather than for any finapcial compensa’cion."3
The service of this station, as stated, is independent of
the work of the organized church and is evangelistic.

A concise statement of purpose for EKTIS is not a-
vailable, but the purpose is inferred to some extent by the

4

response listeners have mailed to the station. As 1s usually

the case, listeners state that they enjoy the programs. It
is inferred that the station gives "spiritual uplift" in its
daily broadcasts and that it reveals prayerful Interest in
its listeners. Another function it seems to carry out is

being a radio friend in lonliness, especially in the case of

shut-ins.5

KTW stated that it was "dedicated to the service

l. Questionnaire returned by WAWZ for the survey. Also in
the hands of the writer.,

2+ 8See footnote noe. 4, pe. 35.

3¢ Questionnaire returned by KPOF for the survey. In the
hands of the writer.

4., EKTIS Program Schedule, Third Ammiversary, 1952. In the

- hands of the writer.
5. 1Ibid.
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of our Lord and Savior Jesus Christ "l This is a general
statement of purpose of devotlion to God. _

A very broad statement of purpose is given by WCAL.Z
Its broad purpose is "T0 BRING to the people of the Midwest
spiritual and cultural offerings for the enrichment of 1ife S
Its religious purpose is "T0 TELL the wonderous story of God's
love in Christ to a needy humanity in the language which each
one can best understand."® It 1s devoted to telling the
message of God so that people of a number of different lan-
guage backgrounds can get the most out of ite. Other speci-
fied parts of its purpose are to give intellectual stimulation,
to report news, to "GLADDEN the hearts" through music, and to
"BRIGHTEN the days" of shut-ins.® The purpose of this station
is not only religlous, but it 1s highly educational too.

A definition in térms of outreach is given by
WMBI (end WMBI-FM). It is stated as follows: "To reach the
hearts of listeners in our area with the Word of God."® Tt
is also noted that this station purposes to present many pros
grams of a non-rellgious character too. Its primary purpose
is to ilmpart the message of God so that it has spiritual im=-

pact upon the listenars.7

- L] L] L L ®

l. Questionnaire returned by KIW. In the hands of the writer.

2+ The WCAL Reporter. Vol. 5, No. 4, 1951, p. 5.

5. Ibid.

4, Ibid.

S5e¢ Ibide.

6e Questionnaire returned by WMBI (and WMBI-FM) for the sur-
veye In the'hands of the writer.

7« "To reach the hearts « « ", Ibide.



WPTL purposes to reach its FM audience by "pro-
gramming that will bring uplift'into the corporate life of
the community, with educational, cultural, entertaining and
spiritual emphases."l It aims to help save souls and to
build up Christians in "their most holy faith."? The over-
all purpose of the station is "to glorify our Heavenly Father "®
The purpose is primarily to give the message of God with
spiritual impact.

2. Survey of Programming.
a. Station KFGQ, Boone, Iowa.

No response was received from this station.

be Statlon KFSG, Los Angeles, California.4

At least 92 per cent of the programs from KFSG are
religious programs.5 Of the total of fifty-two programs that

KFSG broadcasts each week, thirty-five programs feature or

6

contain sacred music. The station averages about twenty-

nine and one half hours of broadcasting per week for the
whole year.7 Apparently this station caters to the Four-
square churches, since two broadcasts are scheduled from them

¢ & e & s o

1. Questionnaire returned by WPTL for the survey. In the
~ hands of the writer. .

2. TIbid.

3. TIbid.

4, 86 per cent of this station's programs, which take up
86 .4 per cent of the total broadcast time, are devoted to
live broadcasts. In this and other portions of this thesis
the term "live" refers to programs which are broadcast as
they are produced by live talent. This is opposed to
broadcasts recorded on transcriptions, records or tapes.

5. Typical program schedule sent by KFSG for the survey.

6. Ibid. '

7. Questionnaire returned by KFSG for the survey.
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specifically and none speciflcally from any other kind of
church.t Since so many of the programs contain sacred music
there are many seguences of programs with sacred music con-
tent.? There is one news program each week, "Missionary
News" at 9:30 pem. on Wednesday. There is at least one pro-
gram containing classical music each of the six days of
broadcasting per week with the possible exceptlion of Satur-
day. At least two programs per week aim to appeal to youth,
"Teen Age Tunes and Toples" at 10:30 p.m. on Tuesdays and
"Melody for Youth" at 11:15 p.m. on Wednesdaye. Each of these
programs contains sacred music and the first contains some
classical music .
c. Statlion KFUO0, Clayton, Missouri.
No response was received from this station.
de ©Station KXKMHB, Belton, Texas.

Only twelve per cent of XKMHB's programs, which take
843 per cent of its broadcast time, are religious.4 Although
this statlon knew that this study was on a survey of religious
broadcasting stations, it did not submit a purpose saying it
is a religlous station.® It is therefore concluded that KMEB

l. KIPSG: Typical program schedule, op. citi There is how=
ever a time scheduled on Thursday evening for #Church
Service'", but no specific church is named. An "Evangel-
istic Service" is scheduled on Sunday without a specific
church's name being given.

2+ KFSG Program Schedule.

3. TIbild.

4., KMHB: Program Schedule.

S« Questionnalre returned by KMHB for the survey.



is not a religious station so it will not be featured in
this survey.
e. Station KPOF, Denver, Colorado.lr

KPOF broadcasted ninety-eight programs during one
of its typical weeks of broadcasting. Of these programs over
fifty=-five per cent were devoted to music.? Sisty-four per
cent of KPOF!'s program time was for religious broadcasts 2
Numerous times women speakefs address the radlo audlence.
Public service programs are included in its schedule. These
are "The Constant Invader", a program concerning tuberculosis,
"Adams City School Program", and "Highway Safety Council',
Educational programs are also broadcast. Broadcasts come from
a mumber of churches. In addition to the broadcasts from
Alme Temple, where the station is located, there are broad-
casts from the Nazarene Church and the Free Methodist Church.4
Annually the station averages about forty hours of broadcast-
ing per woeko®

f. Station KPPC, Pasadena, California.®

KPPC also devotes a large part of its time to music,
Over seventy per cent of 1ts programs on the days when it
broadcasts, (Sundays and Wednesdays), are devoted to music
as a whole or in part. "Jam Session" at 8:45 on Wednesday

o & ® ° &

le At least 46,9 per cent of KPOF!'s programs, which take
44 4,4 per cent of 1ts broadcast time, are live.

2+ KPOF Radio Gulde, January 1l952. Typical week of January

. 7e It is interesting to note that the program immedlate=

ly preceeding each of 11 of the 22 sign off times per
week ls devoted to classical music,.

3¢ B743 per cent of KPOF's programs are religious.

4, KPOF Radio Guide marked for the survey, ope. cit.

5. Questionnaire returned by KPOF for the survey.

6. About 47,7 per cent of KPPC's programs are live in origin.

These programs take 28.2 per cent of the total broadcast time.



evenings 1s devoted to jazz music. On alternate Sundays
"pamily Life' 1s broadcast at 5 pem., evidently dealing with
problems of practical Christianity in the home. Although
no conventional news broadcasts of current events are given
in this part time station, the program "United Nations Report"
at nine on Sunday evening calls the listeners! attention to
current events of internatlional scope, and the "Church Mail-
bag" keeps listeners informed about the activities of the
missionariesfl Annually KPPC averages about twenty-two broade
casting hours per week o2 Religious programs make up about
thirty-four per cent of all the programs. They take up about
twenty-five per cent of the broadcast time.o
ge Station KTIS, Minneapolis, Minnesota.%
In contrast to the preceeding stations, XTIS pre-

sents regular news broadcasts every few hours each day of

the week including Sunday.5 Broadcasts from a number of 4lff-
erent churches are included on the schedule.® The church
broadcasts on Sunday morning include Sunday School classes

as well as morning worship services. KTIS lends itself to

e o s o s o

l. KPPC Program ILog. Vol. 4, No. l. January 19562. Marked
for surveye. ‘

2« Questionnalre returned by KPPC for the surveye.

3« KPPC Program Log. Ope. Cite.

4, On a typlcal week day for which the sample program sched-
ule was marked (RTIS Program Schedule, Third Anniversary,
1952), 43 per cent to 51 per cent of the programs were live.

5. XTIS Program Schedule, op. cit.

6e Some are the Fourth Baptist Church, First Covenant Church,
First Baptlist Church, Central Free Church and Grace Bap-
tist Church. It also broadcasts some Iumtheran programs.



public service broadcasts at 11:00 a.m., Monday through Fri-
day by broadcasting a public schools program. KTIS-FM 1is an
FM station affiliated with the standard broadcast station
KTIS. The program schedules of both KTIS and KTIS-FM are
essentially the same, therefore the schedule of KTIS is ar-
bitrarily chosen for reference in this discussion. The full
program schedule of KTIS takes about 102 hours per weekel
he. Station KTW, Seattle, Washington.2

KTW broadcasts on Sundays, Thursdays and holida'ys.3
Its yearly average time for broadcasting 1s about twenty-one
hours per weeke? Tt is classified as a commercial station,
but it sells time only to religious broadcasters. On holidays
it operates non-commercially.5 The sample program schedule
for Sunday made available shows that KTW serves a number of
churches. However, flve broadcasts on Sunday are from Prese
byterian churches, since XTW is the "Radio Volce of the First
Presbyterian Church" in seattle.® But XTW serves other
churches as well.’ Almost elghty-seven per cent of KTW's
Sunday program time is devoted to religious broadcasts.

e o o s o o

l. XTIS Program Schedule, op. cit,.
2e gg per cent to 32 per cent of KTW!s Sunday broadcasts are
VE e .

3¢ Ae Go. Atworth: Letter to writer, January 31, 1952,

4. Questionnaire returned by KTW for survey.

5. 1Ibid.

6. Atworth, op. cite. :

7. Broadcasts on Sunday include "Free Evangelical Church
Service", "Union Gospel Mission", "Nazarene Service",
"Tutheran Gospel Hour", "Nazarene Hour! and "mellowship
Hour (Baptist)". (A« Ge. Atworth, op. cit.)
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About seventy-elght per cent of the Sunday programs are re-
iigicus.
i. Station KWLC, Decorah, Iowae.

KWLC 1s the radio station of the Lutheran Liberal
Arts College.1 It emphsizes educational programs as well as
programs of a religlous nature. Apparently twenty-four per
cent of the programs feature music. It broadcasts for twenty=-
eight hours each week. Twenty-six per cent or more of this
time is devoted to religious broadcasts. KWLC has news
broadcasts at noontime every day. Besides these newscasts
there are other programs which hold its listeners' attention
on current events of the day.2 Other programs attract the
attention of the younger generation.3 The three programs
designated specifically to reach children are presented on
Saturday before 1 p.m. The program "Church Announcements"
on Saturday is an Indication that KWLC endeavors to serve
a number of churches. Several transcribed drama programs

are presented.4

je Station WAWZ, Zarephath, New Jersey.®

l. Typewritten sheet: "Purpose of KWLC".

2. Some of these are "Report from Korea", "University of
Chicago Roundtable'", and probably "Between the ILines",
(Typewritten Sheet: "Dailly Operation Schedule, KWLC
Luther College, Decorah, Iowa,").

3« Some of these are "Stories 'N Stuff", "Children's Chapel',
"Scouting Trails" and "High School Roundtable".

4., Some of these are "Excursions in Science', "Adventures in
Research", "Report from Korea", "The People Act" and
"Classics to Remember'. ‘

5« This station and KPOF in Denver are owned and operated
by the Pillar of Fire, Inc. (Fournier, WAWZ: Letter %o
the writer, January 15, 1952); WAWZ Program Guide, Jan-
uary 1952; KPOF Redio Guide, January, 1952. 25 per cent
of WAWZ 's programs, taking 21.7 percent of its time,
are live broadcasts.
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WAWZ broadcasts about twenty-nine hours per week.
About sixty per cent of the time 1t carries religious broad=-
casts. Its religious interest seems to be broad, since it
includes "Plainfleld Youth for Christ" as well as "The Syn-
agogue Hour', the latter apparently belng a Jewish broadcast.
It mekes appeal to children in the "Chlldren's Hour" on Mon-
days. A newscast is held everyday but Saturday and Sunday
in its seven days per week program scheduls. There are many
programs that include classical or sacred muslce. Programs
ag "Storles of Jesus", "Religlous Readings", "Stories of the
Martyrs", "Pillar of Fire History" and "Highways to Safety",
which are talks or drama, are presented during the hours
shortly after six o'clock in the mornings. It is noted that
a number of women speakers are listed. WAWZ presents public
service features by broadcasting programs of the Dunellen
Public Schools among other broadcasts of this type.l

k. Station WBBL, Richmond, Virginia,

Station WBBL broadcasts two programs per wesk and
both of those are on Sunday.2 The total broadcast time 1s
about two hours and fifteen minutes.® The two programs
broadcast are the Sunday Morning Worship Service of the Grace
Covenant Presbyterian Church and the "Presbyterian Hour" from
the same place in the evening. Therefore the programs are
totally live and totally religious.

L * * L L L]

l. WAWZ Program Guide, January, 1952.

2. Bulletin of the Grace Covenant Presbyterian Church, Sun=
day, Bebruary 3, 1952 marked for the survey.

3« Questionnaire returned by WBBL for the survey.



1. Station WBBR, Brooklyn, New York.
No response was recelved from this station.
me Stations WCAL and WCAL-FM, Northfield, Mimmesota.l
WCAL and WCAL=-FM duplicate programs during the
week as long as both stations are on the air simultanlously.
(WCAL cannot broadcast outside specified hours; WCAL-FM can
have a longer schedule.) But on Sunday WCAL and WCAL-FM are
on the air simultaneously broadcasting different programs
for a slizeable fraction of the broadcast day. Infféct, WCAL
carries six and three quérter hours of program oﬂfSunday that
WCAL-FM does not carry. These programs which WCAL-FM does
not carry include Sunday services 1in five different foreign
1anguages.2 Although the purpose of the station is primarily
religious, only thirty-one per cent of the programs are ac-
tually religious in character.® This statlon is owned and
operated by St. 0laf College. There are many programs pre-
sented which are of an educational character. They are
meant to give culture and intellectual stimulation to their

1isteners.4

l. Of the total, unduplicated programming of WCAL and WCAL~
M 45 to 46 per cent of the programming 1s live. (Weekly
Program Schedule for WCAL and WCAL-FM, January 27-Februsry
2, 1952) For explanation of the expression "total, undupli-
cated programming" read text under subhead "m" above.

2. These services are in Estonian, Finnish, Norweglan, Swedish
and German. (Weekly Program Schedule, op. cit.) The ser-
vices are glven in these other languages to benefit people
who cannot recelve full benefit from services in English
because they received their childhood instruction in some
other language. (The WCAL Reporter. Vol. 5, No. 4, p. 2)

3. Weekly Program schedule of WCAL and WCAL-FM, op. cit.

4. The WCAL Reporter, ope Cite, pP. Se
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Occasionally long sections of the program schedule
do not contain any programs which are deslgnated as religious
in character. These stations usually present the news fre-
quently throughout each broadcast daye. The program schedule
is designed to appeal to those who seek education. On Sat-
urday just after noon, these stations make an appeal to the
farmer with the "Farm Hour". They undoubtedly reach people
who like sports when they broadcast the college basketball
games. The program schedule 1s interspersed by mumerous pre=
sentations of music, mainly classical and sacred music. There
is a small amount of popular music on the schedule, but it
does not appear to be of the jazz variety. The total, undu-
plicated programming of these stations is about seventy-cne
hours per week. At least 22.7 per cent of the programs,
taking 20.5 per cent of this time, are religious.t

ne Station WMBI, Chicago, Illinois.2

WMBI follows the same program schedule essentialiy

as WMBI-FM except that WMBI comes on the alr after WMBI-FM

L 4 L . L L .

le WCAL and WCAL-FM: Program Schedule, op. cit.

2+ Statistlcs on the week's program schedule are based on
the assumption that the general character of Wednesday's
program schedule is like that of other week days, Monday
through Friday. 45 per cent of WMBI~FM'a programming
comes directly from live talent. Many programs for WNMBI
and WMBI-FM come from recordings made earlier by live
talent in their own studios, but this could not be taken
into account in this study. (Moody Bible Institute: WMBI
and WMBI-FM Traffic Sheets, Thursday through Tuesday,
January 3-8, 19562, inclusive, marked for the survey.)
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does much of the time, and signs off all the time earlier
than WMBI-FM signs offel When WMBI programs are referred to
hereafter in this subsection, it will be assumed that the
total programming of both stations is being referred to.
WMBI carries newscasts almost every two hours throughout
every day but Sundaye. The programs on Sunday are totally re-
ligious. Slightly over eighty-one per cent of the programs
time throughout the week is devoted to religious broadcasts.

1. This 1s because the standard broadcast station WMBI is
licensed by the Federal Communications Commission for
operation on "Limited Time". (Broadcasting Yearbook, op.
citi, p.30) This means that WMBI is a secondary station
which must share the same radio channel (1110 kilocycles)
with other stations which are dominant stations of the
same channel. (FCC: Title 47, Che. 1, Part 3--Radilo
Broadcast Services, op. clt., Sections 3.22 and 3.23 (b).)
The two dominant stations that WMBI must share the channel
with are KFAB, Omaha, Nebraska and WBT, Charlotte, Ne
Carolina. (Broadcasters! Yearbook, loc. cit.) Each of the
dominant stations has a power of 50,000 watts, and WMBI,
the secondary station, has a power of 5,000 watts.
(White's Radio Log, op. cit., p. 15) Since radio waves
from a standard broadcast statlon travel a longer dis=-
tance at night, precautions must be taken so that the sec-
ondary statlion does not interfere with the reception of
the distant dominant stations at night. The Federal
Communications Commission therefore requires that the
secondary stations must go off the air at sundown to re-
lease the channel from interference for the clear channel
. gservices of the dominant station(s). (PCC: op. cit., Sec~-
tion 3.23 (b).) This means that WMBI must go off the air
at sundown each day to free the 1110 kilocycle channel
for the clear channel services of WBT in the area sur-
rounding Charlotte, N. Carolina and KFAB in the area
surrounding Omaha, Nebraska. An FM station, on the other
hand, does not have to be regudated as a standard broad-
casting station does. The phenomena that changes atmos=
pheric conditions for WMBI at sundown does not affect the
FM statlion significantly. It is for thls reason that
WMBI-FM can continue to transmit after sundown,
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Aslde from its religious broadcasts, WMBI includes some
public service features such as news broadcasts, which were
mentioned before,l This station gives time to prayer on
most days at noontime. It is notliced that all the programs
from 9:15 a.m. till 12:15 p.m. on Saturday consist mainly of
"straight talk'. There is much sacred and classical muslc
glven throughout the program schedule.? The total average
broadcast tlme per week, belng taken on the yearly basis, is
105 hours.®
0. Station WMPC, Lapeer, Michigan.
No response was received from this station.
p. Station WMRP, Flint, Michigan.?
WMRP is the pioneer radlo station of the Methodist
Church.5 This statlion makes special appeal to farmers in the
Michigan agricultural area with "Farm Front" every week day
morning end "Rarmers Market" each Saturday morning.® The
station's most popular progfam is "Records with Earl%, a

L L * L] * »

l. Other public service programs are: "Soclal Security" an
interview, "For Better Health" and "Income Tax Informa-
tion". (WMBI and WMBI-FM Traffic Sheets, op. cit.)

2. Ibid.

3« Questiommaire returned by WMBI and WHMBI-FM for the survey.

4. This station is commercial, but it operates on a non-
profit basis. (Questionnaire returned by WMRP for the
survey.) 60.6 per cent of WMRP's programs are live;;

34,0 per cent of its broadcast time is taken by these
live programs. )

5. Methodist Radlo Parish Inc., WMRP: The Story of the First
Radio Station Owned and Operated by the Methodist Church.

6. WMRP: November - December Schedule marked for survey.
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program designed to appeal to children.l

2

WMRP makes specisal
appeal to foreigners on Sabturday. Another public service
feature is the news broadcasts which come, with few exceptlons,
every hour on the hour throughout every broadcast day except
Sunday.5 WMRP also makes broadcasts from the public schools.
Although this is a Methodist station, it broadcasts from at
least three other churches., The rellglous broadcasts on
weekdays come before noon usually, but this type of broadcast
comes throughout the day on Sunday, seventy-three per cent of
Sunday's broadéasts being religious. Thirty-six per cent of
the programs, which take up forty per cent of the total broad-
cast time, are primarily rellgious in character,.4
d. Sbation WPTL, Providence, Rhode Island.®

WPTL is exclusively an FM station. It broadcasts
from 2:57 to 1l0:05 pem. every week day. On Sundays it comes
on the air at 9:52 a.m.® The total average broadcast time
per week, taken on a yearly basis, is about 56 hours.’ WPTL
gives news broadcasts. Some of its news broadcasts are spe-
clalized dealing with "Church Affairs", science, the "Farm
Front", "Names in News", "In Your Neighborhoo@" and "Tomorrow

l.  Questlionnaire returned by WMRP for the survey.

2. Through the "Hungarian Hour", the "Czech Hour" and the one
"Polish Hour", .

3. There are two general news broadcasts on Sunday and one
report of "Religion in the News".

4, WMRP: November - December Schedule, op. clte.

S« 2647 per cent of WPTL!'s programs are live. These programs
are 4l.3 per cent of all the progrems.

6. WPTL's program schedule prepared and marked for the survey.

7. Questionnalre returned by WPTL for the survey.
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in Church"., FEach weekday afternoon except Saturday a specilal
program "Kids Time" makes special appeal to children like the
Friday evening progrem "Children's Hour". A daily feature of
the early afternoon is "Mainly for Women". There are some
public service features such as "In the Public Welfare" and
"Givil Defense". The Sunday schedule contains good balance
between religious and general programs. About sixty per cent
of the programs are religious and the rest general;l

r. Station WSAJ, Grove Clty, Pennsylvanla,.

Although one hour of WSAJ's four broadcasting hours
each week 1s taken up by a religious program, this one reli=
gious program is only 9.1 per cent of the total number of
WSAJ's programs.? Although this station knew that this study
was on a survey of religious broadcasting stations, it did not
submit a statement of purpose saying 1t is a religious sta=-
tion.® It is therefore concluded that WSAJ is not a religious
station so it will not be featured in this survey.

D. SUMMARY

Eighteen stations thought to be religious primarily
were chosen and requested to participate in the survey. The
questionnaire and letters to be sent to the stations wers
carefully prepared that the stations would be motivated as

® o [ ® L d L]

le WPTL: Program Schedule, ope. cite. L ‘

2+ WSAJ: Broadcasting Schedules, Tuesday, April 4, 1952;
Thursday, April 9, 1952; and Sunday (unspecified date).

3 Questlonnalre returned by WSAJ for the survey.
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much as possible to responde. An initial letter and a follow=
up letter were sent out with a self-addressed, stamped envel-
ope included each time. Seventy-eight per cent of the sta=
tions responded. Of the fourteen stations that responded,
ﬁwelve are definitely religlous broadcasting statlions.

The purposes of the radio stations, as stated, cen-
tered about public service and service to the church, or Godts
message and aiding men spiritually.

Observations on the twelve program schedules indi-
cate that all the stations use music in their broadcasts.

Most of this music 1s sacred and classical music, but some
stations offer popular music. One station offers jazz musice.
Seven of the twelve statlions give newscasts regularly. Two

of the twelve stations broadcast from only one church each.
Nine of the stations broadcast from several churches each.

Two of the stations have a strong educational emphaéis in
thelr programming, since each of them 1s operated by a college.
Five of these twelve stations have programs which are designed
specifically to attract an audience of children. Three of the
stations have programs designed specifically to serve farmers.
Three of the stations have programs designed for women. Most
of the stations do not operate for a full broadcast day at a
time. A chart showing the proportions of live and transcribed
programs in each station's schedule, and a chart showing the
proportions of religlous and non-religious programs in each

statliont's schedule are on the following pages.
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Sarple schedule for Sunday only.
Thursdays and holidays.

KTW broadcasts Bundays,
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RELIGIOUS AND NON-RELIGIOUS BROADCASTING
I A TYPICAL WEEK
Based on
Based on Time Station Number of Programs

24 3% 6 89 2 ) «8%

KBSG
29,5 Hours 52 Programs
6 .807 6.20 . 6 » ] 20 .9
. KPOR
10 Hours 98 Programs
25 75% % 66.2%
| KPPC |

22 Hours 33 Programs

l Insufficient Data I KTIS I Insufficient Data I
86 - ('0 'S 0"(’) 6 * 60 2 » (]
KTWl

KWLC

30 Prograns
0 6903% ]

254 5%

75 Programs

. il.l? 1.8.9%
WAWZ l

28 Hours
7

31.5 Hours 92 Progrnms
100% 100%
L BN

2.25 Hours 2 Programs

20.5% 795% 22.7% 76.7%
llli ] WCAL Illii |

70,75 Hours 76 Propgrams

81.2% 18.2% 72.3% 27 7%
WHBL *:IJ

100.5 Hours 300 Programs
A 60.1% 6,1% 63.9%
WHRP |

52 d183 Programs .
- i 2

70.75 Hours
%

| WPTL J
55 Hours 143 Programs
I \ANANNNN [
Religious Unascertained Non-religious
Programs Types of Prograns
Programs
Percentile

Pigures Not
Given Above

1. Sample schedule for Sunday only. XTW broadcasts Thursdays,
Sundays and holidays.



OVER-ALL PROGRA¥ CHARACTERISTICS
1
PROGRAM ORIGIN™

51.5% Transcribed® 45.3% Live

PROGRAM NATURE3

51.3% Religious 48.,2% General

AVERAGE DAILY 4
BROADCASTING TIME

5.86 Hours (5:41)

1. Based on schedules of the ten stations that clearly
distinguished live programs frow those transcribed or
recorded.,

2. Includes all types of vrograms fron recordings.

3. Based on schedules of ten stations.

4. Based on schedules of all twelve stations.



CHAPTER III
EVALUATION OF PROGRAMMING IN
FULL-TIME RELIGIOUS BROADCASTING STATIONS



CHAPTER ITII
EVALUATION OF PROGRAMMING IN
FULL-TIME RELIGIOUS BROADCASTING STATIONS

A. TIntroduction

The first chapter of this study set forth major
principles necessary for consideration in good religious
broadcasting. The second chapter presented some outstanding
characteristics of station purposes and program schedules of
twelve religious broadcasting stations. It 1s the purpose
of this chapter to evaluate the purposes and the program
schedules on the baesis of the principles necessary for con~

sideration in good religious broadcasting.
Be Evaluation of Stations! :Pu.r'}_)ose.sa:L

It is a commendable purpose for stations to serve
the interests of the community and the general public, since
it should be the purpose of religious broadcasting to bring
the people of a community togebher "in righteousness and
mutuality."2 The stations who serve the interest of the or=
ganlzed churches can certalinly help the churches to interpret

L ] L] ® . L ] L ]

l. Cf. ante, pp. 12-14 and pp. 34=39. In this evaluation
only the statements of the purposes of the stations can
be considered. It would be necessary bto pionitor each
station carefully and systematically to ascertain what
purpose was actually being carried out.

2+ Parker, Inman and Snyder, op. cit. p. 49. Cf. ante, p. 1l3.
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Christianity and to.communicate the Christian faith to the
community at large. Those stations which act as an agent for
Christian educatlion bebtween a Christian school and a commun-
ity can give a "guiding image"l and expectancy by which all
the problems of life may be handled, and give it on a schol=-
arly plane.

Stations whose motive 1s defined as evangellzing,
giving a spiritual "uplift", offering culbtural enrichment,
and imparting the Word of God into the hearts of the people,
are defining thelr mission by telling how they serve. They
state that thelr service to their llsteners is a spiritual
service, a service which uses the "good news'" of God, the
Word of God and cultural enrichment to meet thelr listeners:!
needs and demands. This is evidently a prime means which
they use for giving their listeners guiding principles by
which they can handle all the problems of life. It was ex-
pressed by two stations that their primary duty was to serve
Christ and God .2 Though these latter stations must do as
any other broadcast station does in serving the public con=-
venience, interest and necessity, these state that they serve
primarily God and Jesus Christ, all other purposes being
secondarye. |

The purposes as dlscussed above are merely purposes
as stated for this survey, but the overall purpose of a reli-

L] L L] L] . L ]

l. WPTL Program Schedule, op. cit., pe. 46. Cf. ante, p. 13,
2. Stations XTW and WPTL.



=50

glous radio statlion should consider both whom the statlons
serve, hﬁman and divine, as well as how they intend primarily
to0 serve. If the purpose concentrates too much on one or the
other phase of this general two-fold purpose, better balance

in the purpose needs to be sought.

Ce Evaluation of Programming

l. The Appeal to Special Audience Groups.l

Certain programs of the religious broadcasters make
special appeals to special groups of the radio audience.
Some of these speclal groups are farmers, people of foreign
language background, children, youth, women and sports lovers.

WCAL and WCAL~-FM make their appeals to the farm
audience at 12:30 every Saturday with the "Farm Hour'.2
WPTL reaches 1ts farm audience through special news programs
for the "Farm Front" on Wednesdays at 7345 pem.°

WCAL's Sunday morning ministry to the people of
foreign language backgrounds 1s unique among this group of
stations.? These are no doubt appreciated by the people
whose childhood education was in a foreign language since
they are unable to receive full benefit from the services a=-

vailable in English.5

l. Cf. ante, pp. 5-9. WCAL and WCAL-FM Program schedule,
0P« cit,

2. Cf. ante, p. 47.

3¢ Cfe. ante, p. 50. WPTL Program schedule, ope. cit.

4., Cf. ante, p. 46. WCAL Weekly Program schedule.

5. Cf. The WCAL Program Reporter, op. clte, pe. 2.
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Children's programs are sent out on weekday after-
noons by WMBI and WPTL between 4:30 and 5:45 and thus reach

the children after they come home from school.l

Several
Sunday programs for children are held. Among these are chil=-
dren's church programs put on the air by KPOF and WCAL. It
is interesting to note that WMBI puts on a children's story
time at noontime every week day when the children are at home
from school. KWLC makes a strong appeal to children on Sat=
urdays before 1:00 p.m. by sending out a story program, a
children's chapel and a scouting program. Saturdays should
be a good time for this type of program since the children
are then home from school.

It 1s noted that KFSG broadcasts two youth programsz
during the late night period when the listening audlence as
a whole 1s considered small. 1In this period of the day when
most radio stations attract merely the audience that happens
to be awake, it 1s questlionable whether or not youth could
really be reached effectively.

To sefve the women in the listening audience WCAL
offers the "Women's Page' at 8:45 each week day morning.5
This i1s undoubtedly heard by many housewives after the hurried
morning hours when their husbands have gone off to work and

* . L 4 [ L J L ]

l. WMBI and WMBI-FM Traffic Sheet, op. cit. WPTL Program
schedule.

2. "Teen Age Tunes and Topics", Tuesdays, 10:30 p.m. and
"Melody for Youth', Wednesdays, 11:15 pem.

3¢ WCAL and WCAL~FM Program schedule, op. cite.
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their children have gone off to school.l WMBT presents the

"HYome Hour" for women at 11:00 a.m. before most women have

become occupied by the family's arrival for the noon meal e

WPTL presents 1ts women's program at 3:45 each weekday after-

noon.> Although some school children will be home to distract

the housewife, she is still rather free to listen to this pro=-

gram.4‘

WCAL, a college radio statlion, included on its typ-
ical program schedule a broadcast of one of the school basket-
ball games.5 This type of program appeals to sports lovers
in the area and possibly attracts them to listening to the

station for religlous programs.

2. Suitability of Programs to the Time of Day.®

In addition to the programs mentioned in the pre-
vious subsection,I7 the program scheduls of WAWZ needs consi-
deration.

It is noticed that the early morning schedule of

WAWZ just following 6:00 a.m. carries storles, talks and some-

8

times drama. The early morning hours for the average listener

ls Cf. ante, p. 10,

2. (Cf. ante, pe 10. Cf. WMBI Traffic Sheets, op. cit.

3« WPTL Program schedule, op. cit.

4, Cf,. ante, Pe 10.

5. WCAL and WCAL-FM Program schedule, op. cit.

6. Some discussion of this factor is dealt with in the pre-
vious subsection.

7. The subsection on "Appeal to Special Audience Groups®.

8. "Stories of Jesus", drama, Sunday; talks Monday and Thur-
sday; "Stories of the Martyrs", Wednesday; and "Highways
to Saftey", talk or drama, Friday.



are characterized by hurry and there is little opportunity/
for him to listen at length or attentively.l It is thereforse
very questionable whether this type of program should be pre-
sented in this time of day, since talks, stories and drama

require rather attentive listening.

3« Variety and Balance in the Forms of Programming.

It is noticed that over seventy per cent of KPP(C's
programs use music, over sixty-seven per cent of KFSC's, and
over fifty-flve per cent of KPOF'!s program:use musice In a
sense a percentage of musical programs this high makes an
unbalanced program schedule. However, musical programs are
the listeners! favorites.2 It is probably very good that
stations have so much music rather than to have more of the
less popular kinds of programs.

It is noticed that about ninety=-two per cent of
KSFG!'s programs are religious in character. The station in-
tends to reach belisvers and non-believers equally.5 It is
very questionable whether a program schedule with nlnety-two
per cent religious programs will be attractive to non-believers,
On the other hand, WMBI's schedule 1s seventy-two per cent
religious programs, and KTW's is seventy-seven per cent re-
ligious programs. The higher percentage of religious pro=

grams is Jjustifiable since these stations try to reach be-

1, cfe. ante, Pe 10,
2. Cf. ante, p. 18,
3« Questionnaire returned by KFSG for the survey.
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lievers mainly.l

Twenty=four percent of the programs of KWLC2 are
said to be religious. This station intends to reach mainly
believers. It is wondered if bellevers will be inspired
more and reached in a more effective way 1f a higher fraction
of the hroadcasting is devoted to religious broadcasts.

There is apparently a long period in the schedule
of WMBI in which the main program content is talking.3 This
long period of talking would probably become monotonous for
the listener who tunes in for a long length of time.

4. General Station Appeal in Programming.
ae. Public Service Programs.
One of the most common types of public service
these stations render is reporting the news. This practice
is carried on by KI'IS, KWLC, WAWZ, WCAL, WMBI, WMRP and WPTL.

Other types of ‘public service programs are broad-

4

casts from public schools™® rendering information about the

5

governmment, such as lncome tax information,” and rendering

general adult education through such programs as "Excursions
in Science".®
These public service programs undoubtedly help

l. Questionnalires returned by WMBI and KTW for the survey.

2+ EKWLC Program schedule, op. cit.

5. This period is from 9:15 a.me to 12:15 p.m. on Saturday
morning.

4, Broadcasted by KPOF and WAWZ.

5. Done by Station WMBI.

6. Broadcasted by KWLC and WCAL.
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attract the general interest of the public by fostering a
relationship‘of good will between the public and the station.
be Religlous Tolerance in Programminge.

Though the tolerance in the religlous messages and
other programicontent broadcast by a station cannot be ana-
lyzed, tolerance by a broadcast station 1ls reflected through
its co~operation with various denominations and kinds of re-
ligious groupse.

KTIS and KPOF broadcast from a number of dlifferent
kinds of churches. XKWLC, no doubt, serves a number of 4iff-
erent churches by broadcasting the church announcements on
Saturday mornings. The interest of WAWZ seems to be broad.
It broadcasts interdenominational Youth for Christ and the
"Synagogue Hour", the latter apparently being a Jewish ser=-
vice., KIW servés many churches too, but it favors Presbyter=-
ian churches.l KFSG apparently favors the Foursquare churches
in iﬁs broadcasting. ‘

This tolerant attitude of the radio stations, no
doubt, gains the respect of many people who would not other-

wise listen to a religious station.
De Suggestlon for Improvement of Programming

In addition to the minor defects in program sched=-
ule considered in previous subsections of thls chapter, there

l. KTW 1is a Presbyterian backed station.



is one major recommendation that needs to be made.

A check through all the program schedules reveals
that there are only six religlous programs which use drama.l
A dramatized radlo message has many merits. If 1t ubtllizes
a well developed script and adequate production a powerful
emotlional appeal may result. Often times the impression it
makes on a listener 1is memorable .2

It 1s realized that good religious drama demands
talent in writing and producinge. It is also realized that
drama demands financial outlay. But certainly efforts, co-
operatively or otherwilse, need to be made to utilize more

this effective tool to take the message of God to the hearts
of the people,

Ee. Summary and Conclusion.

This chapter has been an evaluation of religlous
radio station programming based on principles necessary for
good programming in religious radio.

| Stations essentially are to serve the community, to
present the Word\of God and serve God, and to give spiritual
strengthe. It is best if each station's purpose 1s a balance
of these,

l. Some of the stations possibly have religious drama with=
ocut indicating it on their sc¢hedules. The numper of re-
ligious drame programs indlcated from each station is as
follows: WMBI - 2, WPTL - 2, KFSG - 1, and WCAL ~ 1.

2. (Cfe. ante, ppe. 17-18,



The programming on the whole appeals to special
groups at suitable times of the day, however certain programs
were found somewhat unsulted to their hour of presentation.

The balance of types of programming in a sbtation,
on the whole, is good. Much music 1is used.

These statlions make general appeal to thelr audiences
through broadcasting newé, and rendering of other information
and education of interest and benfit to the general publice.

They show thelr exercise of tolerance by broadcaste
ing programs from different religious groups.

One main suggestion for improvement of programming
is that more religious drama should be included by all these
stations.

This study has atbtempted to survey all the full-time
religious, non~commercial broadcasting statlons existing in
the United States. At the most there are only sixteen of
these stations in exlistence. All of these stations are Pro-
teétant. This number of statlions is very small when it is

consldered that the Federal Communicetions Commission author

ized over 4,500 radlo stations to offer broadcast services

in the United States.t

et

The average time each of the twelve surveyed,reli4%f

s

gious radio stations spends broadcastling each day 1s five

hours and forty-one minutes. Of this broadcasting an averaggTQ

¢ & o o ¢ o

1. Radio Station Lists, FCC Information Office.
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of 51,3 per centl of the time, or sbout three hours per day
is spent on religious broadcasts.

In this day when the general public realizes the
seriousness of the spiritual problem of the world, the radio
volce of religlion in these full-time religious broadcasting

stations is very small,

Le e o o o @

l. This average is based on the information from the ten
radio stations which carefully distinguished their reli-
glous broadcasts from the non-religious.
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Aes Questionnalre Used in Survey

QUESTIONNAIRE FOR THE
SURVEY OF FULL-TIME RELIGIOUS
BROADCASTING STATIONS

Do you consider your station to be non-commercial?
If your station is commercial, you need not answer the follow-
ing questions, but please return thils questionnalre.

I. Size of Station:

A. Outreach to Audience
l. What is the estimated peak audience listening to

your programs? persons

2. What is the estimated average radius of the listen-

ing area (1) in the daytime? miles
(2) in the nighttime? miles

Be Size of Staff
l. How many people work full-time on your stationt's
staff? persons

2e Part-time? persons

IT. Purpose of Your Statlion
Briefly, what is the over=-all purpose of your station?

(If the purpose of your station has been formulated in
brief statement, please quote 1t.)

IITI. Programming:

As Which 1s your most popular program?

Be As a whole are your programs directed more toward bee-
lievers or non~helisvers? __believers non=helievers

Ce What methods are used with individual programs which
arouse responses from listeners?
l. Do you make special offers occasionally to check
on listener interest?

2. Do you offer courses of instruction?

3¢ DO you make efforts to lead listeners to unite
with a local organized church?



G

De Please send a program schedule for one of your typical
weeks of broadcasting, and please annotate each program by
selecting the proper symbols from the following:

1. If the program is transcribed, mark "pt,
If the program is live, mark "I',

2. If the program is primarily of a religious nature,
mark "R",

If the program is of a general nature (i.e. not
primarily of a religious nature), mark "g",

3e When the program title does not make the type of
program content obvious, please indicate it by choosing
appropriate symbols from the following:

Music: Classical....MC Talk: One person (other

SacredescessMS than announcements)..l

Populareecees MP Interview(S)eseecessoee?
Discussion, debate

DraMBecsessececscesssl Or QUiZ DOBGessceseceed

Actuality Broadcast Farmers! Progrofeecsssccscceesl

(Broadcast of lmpor- Women's ProgroMecessssececsss W
tant event as it occurs) Children!s PrograMecccesesC

ootcoo.u.A

E. Hours of Broadcasting
Approximately how many hours of broadcasting per week
does your station average for the whole year?

hours per wesk

IVe Support:

Please indicate the approximate percentages of income
you receive from the following sources.

A, From religious group(s) (organized denomination,

institution, etec.) %
Be From interested listeners %
C. FProm trust fund(s) %
D. From Commercial fees (if any) %
Be From Other source(s) %

L ] L L L] . *

Would you liRe a summary of these findings? Yes No



APPENDIX B

1
GENERAL INFORMATION RECEIVED FROM RADIO STATIONS

Station Watts Power  Peak Listening Radius of

Audience Listening Area
in Miles
Day Night

KFSG 1000 50,000 20 10

KPPC 100 25,000 1l l

KTW 1000 250,000 100 200

KPOR 1000 2 75 125

KIHB (FIM0) 15,000 60 125

KFGQ 250

KWLG 250 8,000 75 50

KTIS 1000 ? 125 -

o . Fli-60

WCAL 5000 250,000 175 -

’ . - 7 5 '

KFUO 5000

WMBI 5000 200,000 100 -

WHMRP 250 15,000 50 -

WMPG 250

WBBL 1000 30,000 35 5

WSAJ 100 ? 25 10

WPTL (FI) 130,000 (1i5-50)

WAWZ 5000 2 ? ‘ ?

WBBR 5000 | ‘ '

1. As indicated on survey questionnaire.



-80-—

General Information Received from Radlo Stations (Cont.)

Station Staff Personnel Hours per Week

Full-time Part-time Broadcasting
Annual Average

KFsG . 2 29.5

KPPC - 35 22

KTW - 0 6 21

KPOF 30 15 Lo

KMHB 3 l Lo

KWLC 2 15 28

KTIS 11 3 102

WCAL 9 26 71.5

WMBI 28 70 105

WMRP 6 2 70

WHPC

WBBL 0 2 2.25

WSAJ - 12 I

WPTL 9 2 56

WAWZ ? ? 29
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General Information Received from Radio Stations (Cont.)

Support
Stations Religious Groups Listeners Others
& Friends
KFSG 65% 35% --
KPPC 1009 _— ——
KTW _— . - Commercial Feesl
90%
KPOF ? ? ?
KMHB 100% _— —
KWLGC 50% 50% _—
KTIS 25% - 75% -
WCAL : 5% 95% —
WHBT _— 100% --
WMRP 50% 3% Commercial Fees
. ( 17% "non-profit™
WIPC o |
WBBL 100% (Grace - _—
, Presby. Church)
WSAJ J— - Grove City College
, 100%
WPTL 13% 879 —

WAWZ ? ? ?

1. Time sold only to religious broadcasters.





