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INTRODUCTION 

The aim of this study is to pre 

c nt 

It was dec ed that a picture of 

maga nes snould be presented first. Fo 

a 

should consideration given to the study 

Content lysis and a comparison of the 

give an adequate panorama of the content. 

cture of the 

of 

this, there 

readability. 

1 s would 

In the final section, a study of the religious con

tent will be conducted. 
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I. 

COMMUNICATIONS RESEARCH 
AND 

CHRISTIANITY 

A. Need for Researcn 

11Tlle art of printing, which was one of the providential 

preparations for the Reformation, became the mightiest lever 

of Protestantism and modern culture,"l stated the Church 

historian, Philip Schaff-. This is no less true today. In 

fact, with the tremendous flood of propaganda and publicity 

of the twentieth century, the Church has within its grasp a 

mightier lever than the reformers had available. With the 

life-giving message of the Gospel, the Church is charged 

with the responsibility of communicating by the most effect

ive means. "It is the diffieul t task of the Church both to 

employ the implements and techniques of public relations and 

publicity in doing its missionary work--and, as a part of 

its mission 1n the world, to stand in judgment upon these 

implements and techniques. tt2 But the problem is that the 

1 Philip Schaff, History of the Christian Church, VII. 
Grand Rapids, Wm. ~. Eert.lmans Pub. Co., 1953, p. 560. 

2 Malcolm Boyd, Crisis in Corr~unication. Garden 01ty, 
Doubleday & Oo., 1957, p. 21. 

1 
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Church has failed to exploit the methods developed by the 

secular mass communicators. This fail~ may not and cer

tainly does not prevent the Christian communicators from af~ 

fecting their audience and achieving desired results. The 

question, however, arises as to theefficiency of this com

munication and its overall effectiveness. Is the media, 

whether radio, television, or print, choosing for itself a.n 

audience removed from the main stream of life; if the intent 

is to evangelize? How do the illustrations and language af

fect the ability to achieve desired results? Is the publi-

cation or broadcast sustaining it'self, in terms of results 

to warrant continued expenditure of time monies? These 

are some of the ~uestions that an objective analysis of the 

content and effects can yield. 

There is at present, however, a trend in this direc

tion, as the project of the Broadcasting and Film Commission 

of the National Council of Churches,3 studying the effects 

of religious radio broadcasts in the New Haven Connecticut 

area indicates. Other such studies, oriented specifically 

toward missions, have been conducted by such organizations 

'as Evangelical Literature Overseas and, to a lesser extent, 

Chr1st1an Literature Crusade. For the large bulk of Chris

tian Protestant publishing and broadcasting little or no

thing has been done in the research field. This does not 

naively suggest that these studies will solve all problems 

3 Everett Parker, et. al., The Television-Radio Audience 
and Religion. New York, Harper & Bros., 1955. 
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communicating the Gospel; they act rather to aid more ef

fective communication. 

B. Scope and Nature of Present Study 

The present paper will confine itself to the study of 

two African missionary magazines, The African Challenge, 

publication of the Sudan Interior M1ssion, and Our Africa, 

publication of the South Africa General Mission. The pur

pose is to present a picture of the readability and content 

of the magazines and to focus particular attention upon the 

religious content. 

African literature was selected because today that con

tinent is receiving more than its share of propaganda 1n the 

struggle to captivate the minds of the men of the emerging 

nations. In Nigeria alone, there are a multiplicity of pub

lications such as the Soviet Union, Catholic Life, and the 

Muslim Truth, not to mention the host of cu1tic literature.4 

The former of these magazines was the pioneer in this field, 

beginning a little over ten years ago. The latter is more 

recent and developed a,s a result of the former but with an 

entirely different format. 

For the study, the issues of October and November, 

1961, were selected for detailed analysis. The work sheets 

4 Baymond J. Davis, ttFierce Battle," Sudan Witness, XXXVII 
(Pall~ 1961), ;i. 
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which appear in tne Appendix, with noted emendations, pro

vide the reader with an understanding of the process used 

and will therefore help him to interpret the results. 

C~ Method of Procedure 

FOr the first section an understanding of the back

grounds will be afforded. Such knowledge will aid in deter

mining what to note in the analysis. 

Secondly, there will be a presentation of readability, 

as determined by the Dale-Oha.ll, Flesch, and Gunning formu

las. This is intended to determine the age level, educa

tionally, toward which the magazines are aimed. 

Thirdly, the content itself will be studied and com

pared, along with a comparison of the readability findings. 

Finally, consideration will be given to the specific

ally religious content and the implications for Christian 

education. 
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II. 

BACKGROUND INFORMATION ON 
AFRICAN CHALLENGE AND OUR AFRICA 

A. African Challenge Magazine 

1. Origin and Early History 

The African Challenge Magazine originated in Lagos, Ni

geria on July 1, 1951, under the auspices of the Sudan In

terior ll.J.ssion. It had been prec:eded by a small "churchyu 

magazine; which was unable to accomplis~ the intended evan

gelistic purpose in challenging t'Africa.' s young literates. nl 
-

Hence, the plan for a "popular-style" journal evolved and 

the Challeng~ resulted. The editors planned the magazine to 

include a. number of features, among vrhich the Gospel was 

prsented. In addition to the Gospel, the Challenge provides 

Christians with instruction in the Christian life. Because 

of the nature of the people and their new-found literacy, 

problems of the Christian life, such as immorality, can be 

presented more openly than in many other countries.2 On 

this subject, one student wrote, 11The African Challenge has 

been a literal preacher to me. It frankly condemns immoral

ity--the most common sin among young men in Africa today. 

Because of this, the Challenge is the most valuable paper to 

!Ile." 3 It was an immediate success and competed with the 

1 Rae B. B. Gourl•y, ''Ten Years of Challenging Africa, " A 
Monthly Letter About Evangelism, VI (June 1961), 2. · 

2 Ibid. ' p. 2. -
3 ~-, p. 2. 
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secular magazines available on display on the newsstands. 

From such humble beginnings, the magazine has grown to 

a circulation of 200,000 each month. Financially, it is 

supported and substdized by the Sudan Interior Mission at 

the cost of 12,500 each issue? The subsidies are in addi

tion to the subscription revenues and advertising revenues • 

Editing and typesetting are done at Niger-Challenge Press in 

the Mission headquarters in Joe, Nigeria. The final proc-

6 easing is done in England by the Sun Printers Ltd., London. 

Relations with the government of Nigeria have been ex

cellent over the ten years of its existence. The educa

tional features and excellent standard of English have cre

ated a demand for the magazine in the schools. in spite of 

its religious content. On one of the entrance examinations 

for a aoher-training college, one of the qualifying ques-

tiona asked the applicant to "Write a precis on any article 

from can Challenge. n7 Care taken by the magazine not to 

involve itself in the affairs of state which do not concern 

it, has no doubt aided in the oommend.at1ons received from 

such as the Governor of Eastern Nigeria, Sir Francis Ibiam, 

4 Rae B. B. Gourlay, nstrategie Decade in Africa," F1oodtide, 
(Winter, 1961), 13. 

5 Davis, op. cit., p. 3. 

6 Harold Fuller, ed., African Challenge, XI (October, 1961), 
16. 

7 Gourlay, "Ten Years of Challenging Africa,u A Monthly Let
ter About Evangelism, VI (June 1961), 2. 
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"The African Challenge has truly challenged our minds and 

hearts.nts Articles as the interv1ew with Nigeria's Gover

nor-General, Dr. N.namdi Azikiwe, in the November issue have 

also assisted in maintaining friendly relations with the 

government. 

2. Growth and Outreach 

In 1953, the magazine was afforded a new opportunity in 

increasing its effectiveness in strengthening Christiana in 

the faith. A letter, describing the use of the magazine in 

a B~ble class for men, was received from a national pastor. 

nwe call ourselves," he remarked, "a.n African Challenge read-

1ng un1t. 119 The editors published the letter and response 

was immediate. Letters were received asking the way in 

which they could establish similar reading tmits. From this 

stimulus, the editors suggested that the groups meet each 

month and work through the magazine and. together study the 

material. As a result, there are 300 such groups estab

lished on the continent at this t1me.l0 

The magazine not been in existence for five years, 

when they were shipping ll,~oe copies to the Caribbean 

8 ~-, p. 3. 

9 Ibid. ' p. 3. 

10 Ibid. , P. 3. 
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area.ll Since 1heir local color was missing, the Nationals 

requested that the Christian Literature Crusade start a mag

azine on the order of the African Challenge which would be 

of local interest t.o the people of the West Indies. As a 

result, on the first of the year 1956, the Caribbean Chal

lenge came into being. The two magazines work together 

closely and even exchange material for publication.l2 

For the future, the magazine editors face the problem 

of financ1ng the expanding market for the magazine. Either 

they must subsidize it to a greater degree, or increase the 

price and risk the loss of a portion of the ciroulation.l3 

In adcU tion to this problem, the editors are continuing to 

use nationals in the production and editing of the magazine. 

At there are fifty-seven Nigerians being trained in 

all phases of Christian journalism. This is one of the ma

jor undertakings of the mission as it seeks to train and de

velop native talent. Literature workshops have been con

ducted for this purpose in four parts of Nigeria.14 Devel

opment of this talent is necessary to exploit the privilege 

of a free press., not to be fo1.md in any other part of Africa 

11 Gourley, "Strategic Decade in Africa," Floodtide (Winter, 
1961)' 13. 

12 Ibid. ' p. 13. 

13 Davia, op. cit., p. 3. 

14 Gourley, ttstrategio Decade in Africa, n Flood tide (\'linter, 
1961), 13. 
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where the countries have obtained independenoe. 1~ 

3. Feedbackl6 

In every issue o~ the magazine, there is an enquiry 

slip that may be ~illed out and mailed by the reader. This 

is 1n addition to the no~al correspondence that is re

ceived. It is estimated that from two to three thousand 

letters are received each month. 17 To handle this amount of 

mail, there are a full-time counsellor and two assistants. 

The first letter explains the way of salvation by repent

ance, confession and faith, and this letter concludes with a 

challenge to make a d~finite committal to faith.l8 or those 

who write in to the magazine professing faith in Christ, 

about 200 each month write a second time to confirm their 

deoision. 19 To these who again write, there is further cor

respondence advising them to join with a local fellowship of 

believers and further instruction in prayer and Bible read-

ing. 

Many examples of letters received are available. One 

decision slip from Ghana, received last year, had been out 

15: 1J2!g. , p. 13. 

16 Feedback is the flow o~ ideas ~rom the deco!er (reader) of 
the magazine to the encoder (editor). See Nelson B. Henry, 
ed., Mass Media. and Education. Chicago~ The University of 
Chicago :Press, 1954, p. 128, 160f. 

17 Gourlay, "Strategic Decade in A~rica, n Floodtide (Winter, 
1961), p. 13. 

18 Ibid. ' p. 4. 

19 Ibid. , p. 3. -
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from a 1953 issue of the magazine.20 Another letter from a 

Czechoslo·vakian Jew requested a subscription to the magazine 

as he had found an old 1957 copy of it. He said that he was 

very poor and could not pay for it but "Some nice Israeli 

stamps can be sent to you, also some colored picture post

cards of the new Je.ru.salem. tt21 A Ghanian wrote his letter 

had not been published and he wondered i:f it were, as his 

friends said, that they only puolished letters of Nigerians. 

"If that is ~rue," he added, ttplease turn your face to the 

Ghanians who are havl.ng a. great interest in the Cl:l..allenge. n22 

This latter criticism, if it may be considered adverse, was 

the only such that was present in the August to December, 

1961 issues. It is difficult to believe that this is the 

only such criticism rece1ved in five months. 

B. Our Africa Magazine 

1. Origin and Early History 

Our Africa began publication in September, 1958 in the 

press headquarters at Roodepoort, Transvaal, of the South Af

rica General Mission. 23 It grew outafadesire on the part of 

the Mission to give the growing educated class of South 

20 Gourlay, "Strategic Decade in Africa," Floodtide (Winter, 
1961)' p. 12. 

21 ~., p. 12. 

22 n1tlhat Do You Say?", African Challenge, XI (August 1961), 

23 Interview with the Rev. E. A. Shank, Home Director for the 
United States, South Africa General Mission. 
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Africans literature that \i'ould accomplish t"ro major pur

poses: "(1) to win the lost to Christ, and {2) to instruct 

believers in righteousness.24 A third, lesser motive for 

the magazine is to provide a positive front against the en

croachments of Communism. The magazine was conceived in the 

minds of the Mission directors several years prior to its 

publication and the year immediately preceding the first is

sue was spent in gathering material for files and training 

an adequate staff. 

2. Growth and OUtreach 

Unlike the African Challenge, Our Africa is still in 

its infancy but has already been widely acclaimed for its 

closeness to the heart of the people, for it "lives with 

them on their levej. "25 Recently, there have been added ad

ditional issues containing a few pages in the Zulu and 

Chinyanjanzi languages. Circulation 1s over ~,000 per 

month and is partially subsidized by the mission. This is 

temporary as the magazine 1s to be put on a self-sustaining 

basis in the near future--from the sales volume and the ad

vertising revenues. Like the Challenge, Our Africa is in a 

position of favor with the government of South Africa. It 

has, on O?casion, been purchased in large quantity by the 

, 
24 !£!S!., 
25 Ibid. 
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government for use in the schools because of itseducat1on 

content, especially in the field of music.26 

3. Feedback 

There are usually at least two coupons in every issue 

for those interested in becoming Christians. Recent reports 

indicate that approximately 125 persons per month confess to 

have "found Christ through the magazine's ministry."27 Most 

of these persons are seeking help for which the V~ssion has 

set up an elaborate follow-up program, New converts receive 

a letter similar to that sent from the Challenge. If they 

lack a Bible, one may be procured from the Mission. If they 

continue in the faith, they may choose to take the correspond

ence course, and, if they are able, to go to the Bible Insti

tute in Johannesburg. But the unconverted are not the only 

ones seeking help, for the believers also write for help 

with their problems and counsel on living the deeper Chris

tian 11fe.28 

Our Africa publishes more letters than the Challenge. 

The following are some examples: 

I would like to tell you that my testimony headed 
"Freedom in Prison" •:rhich appeared in the July issue 
has converted three of my fellow inmates. After read
ing it they received the Lord Jesus as their personal 
Saviour. They are now praising the of the Lord 
with me in the prison here. Praise Lord! 

26~. 

27 Ibid. 
2CS I!219:· 
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The R4.oo you sent me helped a great deal. I bought my 
newly converted friends Bibles and paid for Bible stud
ies after enrolling with a Bible correspondence school. 

J. H. S. Sewe 
Her Majesty's Prison, 
Kenya.29 

Another example: 

••• The stories published in OUR AFRICA have helped me 
cultivate good habits and faith in God. As a result, 
I have grown mentally and spiritually. l can therefore 
say that this magazine is God's.50 

Again, the only criticism is that the letters presented only 

present the ''good side" of the magazine. 

29 "Your Letters, 11 Our Africa, IV (December, 1961), 32. 
, 

30 nYour Letters," Our Africa, III (August, 1961), 33. 
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READABILITY AhfALYSlS 

A Characteristics of Readability 

Readable writing bas three identifying hallmarks: (1) 

Understandable words for the grade level readership toward 

which the writing is aiming. (2) Its sentences are not usu

ally over fifteen words in length.' (3) Expressions embodied 

in the writing are concrete and easily grasped rather than 

abstract and difficult to understand. 1 Illustrations are 

also a factor in the understandability of a body of writing. 

Their timeliness, simplicity, and clarity are also factors 
, 

in the increase or decrease of readability.~ Dr. Robert 

Laubach notes that there are three major characteristics in 

understandable writing, Clarity, Motion, Var1ety.3 

Readability is therefore, "the quality of being easy or in

teresting to read; the capability of being read; legibility.u4 

As Olson has noted, four basic categories may be de

rived from the sources of readability experts, which deserve 

ID:gre detailed study: "(1) organization, (2) vocabulary, 

1 Haymond M. Rigdon, "Curriculum Materials, " Roland E. 
Wolseley, ed., Writing for the Religious Market. New York, 
Association Press, 1956, p. 170. 

2 Ibid. ,. 

3'· Robert S. Laubach, 52 Beans in Every Cup or What Read
ability Can Do For You, New York, Woodhaven Press, n. d., p. 3. 

4 Russell L. Olson, Content Analysis of the Associated Press 
A.~Wire P.M. Report. New Brunswick, Rutgers University, 1954 
(Unpublished thesis), p. 101 .• 
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(3} sentence structure, (4) general interest of the topic."~ 

Organization is necessary to understanding what the 

writer is trying to say in his material. This characteris

tic demands a logical structure in dealing with the sUbject. 

A systematized device as chronological order will clarify the 

material for the reader.6 

Vocabulary is not an easily determinable facet of clear 

writing because the creativity of the writer is involved in 

his choice of words. There are a few suggestions for use of 

words g:i ven in a number of sources. Word lists are in com

mon use and are helpful in writing to be understood. Dr. 

Edgar Dale e~d Jeanne Chall of Ohio State University have 

prepared a list of words that are contained in the vocabu

lary of the average fourth grader and this may be consulted 

in determining the ease ldth wr.J.ch one may be understood.'7 

Of even greater reliability is the Streamlined English Com

bined Word Lists, prepared by Thorndike-Lorge.~ It presents 

a list for the first 500 words of an adult foreigner or a 

new literate's vocabulary. The second list is an advanced 

student is likely to add to his vocabulary. Dr. Flesch adds 

several suggestions about the choice of words that seem 

5 Ibid., p. 101. -
6 Rudolf Flesch, The Art of Readable Writing. New York, 

Harper & Bros., 1949, p. 56. 
7 Edgar Dale, Jeanne Ohall, Educational Research Bulletin, 

Ohio State, Columbus, Ohio, XXVII (Jan. to Dec. 1948) , 
pp. 37-54. 

~ Robert S. Laubach, Toward World Literacy, Syracuse 
University Press, 1960, pp. 313-320. 
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worth noting. Use transitive verbs with the active vo1ce;9 

use a minimum of adjeetives;l0 use the familiar rather than 

the abstract; use the short word in preference to the long 

word; use the Saxon word rather than the Latin word;ll avoid 

circumlocution when a single word will suffice;l2 use one 

word several times rather than clutter the writing with 

elaborate synonyms.l3 Robert Gunning adds another precept, 

11Wri te unto others as you would be written to. ••14 Sometimes 

the writing may actually be categorized as excellent, but 1t 

may at the same time be very difficult to comprehend for its 

vocabulary by the target audience. For example, it would be 

difficult to conceive the African Challenge printing same

thing from the Atlantic Monthly, regardless of ita relevance 

and excellence of vocabulary. It would simply not be under-

stood the Africans who have recently learned English. 

Sentence Structure is similar to vocabulary in that it 

is difficult to set down rules in determining the best use of 

it. There are, however, a number of ways by which one may 

improve his sentence structure: keep sentences short; use 

9 Rudolf Flesch, The Art of Plain Talk. New York, Harper & 
Bros., 1946, pp. 41, 42. 

D Ibid., p. 74ff. 
ll Ibid.·, p. 40. 
l2 Ibid.' p. )f(). 

I? Ibid. ' p. ··~ 
14 RobertC3:UttP.ing, How To Take The Fog Out Of Writing, Chicago, 

The Da~tnell Press, 1959, p. b. 
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simple instead of complex sentence structure; write to be 

understood rather than grammatically correct (such as the 

use of colloquial expressions, sentence fragments, and even 

splitting infinitives);l5 avoid negatives as much as possi

ble; (when understanding is the premium, rather than liter

ary flnesse) avoid rhetorical devices, which may lead to 

misunderstanding or be missed altogether.lo 

General interest of the topic is a difficult concept to 

define in terms of effecting it, but Dr. Flesch advises that 

writing be done as one speaks, in a conversational tone. 

This does not mean that one should strive for a Reader's 

Digest style of peeling away all of the "excelsiorn in which 

the ideas are coucned. 17 Anecdotes, examples and illustra-

tiona give the reader time to digest the main 1ceas of the 

writing, which points up the difficulty of testing a piece 

of writing--determining when to cut out excess verbiage and 

when it is necessary for adequate comprehension. 

Human interest is a further factor in another facet of 

the interest of a piece of writing. Dr. Flesch states 

that the quality of interest of writing is in direct 

15 Flesch, The Art of Plain Talk, New York, Harper & Bros., 
1946, pp. 109-112. 

~6 Flesch, The Art of Readable Writing, New York, Harper & 
Bros., 1949, pp. 167-178. 

17 Flesch, The Art of Plain Talk, New York, Harper & Bros., 
1946, pp. 105-106. 
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proportion to its human interest. For example, 

Time magazine prides itself that "our subscribers can 
understand the event in terms of the personality who 
caused it. (Joe Stalin drinks his vodka straight. Ad
miral Turner of the Central Pacific delights in groWing 
roses. A1r Marshal H~rris' men love him because he is 
'so bloody inhuman' ") • ~~ 

While the relevance of Mr. Stalin's drinking habits may be 

dubious, the principle that ~·s editors suggest 1s clear; 

in writing, fre~t reference to the human element increases 

readabil1 ty. Scientific tests bear out this find1ngl9 and 

for whatever the reason, the implications are obvious; in 

writing, incorporate direct address, words relating to peo

ple, and direct quotation.20 

B. Measurement of Readability 

There are a number of formulas designed to measure some 

or all the above factors to a greater or a lesser degree. 

But these formulas cannot provide a prescriytlon for excel

lence of writing. They merely act as statistical guides to 

include the factors that are implicit 1n material. 

First, the formulas are not intended to be an indication of 

the readership, for there are a number of other factors 

which are of equal importance as readability, such as the 

material itself and the layout on the pages. Secondly, the 

18 Ibid. ' p. 48. , -
19 Ibid., p. 48. 
20 Flesch, The Art of Readable Writing, New York, Harper & 

Bros., 1949, pp. 139-146. 
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formulas are calibrated for the fourth-grade American, who 

is considered by the government to be "functionally li tar

ate. n21 Thirdly, they are not sensitive enough to measure 

any more accurately than to give a range of easy or difficult 

and this is particularly true when the writing is for for

eigners and new literates22 as is the case with Our Africa 

and the African Challenge. Their value lies in the ability 

to look at a piece of writing and determine how faithfully 

one has maintained the principles of clear, effective writ

ing. Bad readability scores may denote bad writing, but the 

converse is not necessarily true. Neither is the organiza

tion factor taken into account 1n the studies. 23 

C; Types of Formulas 

1. Flesch Formula 

Dr. Rudolf Flesch incorporated both reading ease and 

human interest in his original formula which was published 

in The Art of Plain Talk in 1946. This was discovered to be 

too cumbersome to be read.ily used. Therefore, three years 

later, he wrote a new book with a revised formula, which has 

proven to be a useful device.24 

22 Laubach, op. cit., p. 217. • 
2~ Olson, op. cit., p. 106. 
..24 Ct. Appendix II for application to African Challenge and 

Our Africa magazines. 
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In the reading ease formula, the sentence structure is 

gauged by the average number of words per sentence. The vo

cabulary is appraised by the ,number of syllables per 191 

words. Note that the vocabulary measured by the syllables 

per 100 words is rated at almost double the rate as the sen

tence length. The formula is determined as follows: 25 

(1) 
(2) 

Average sentence length .ultiplied by 1.015 ___ ___ 

(3) 
(4) 

Average number of syllables per 100 words 
multiplied by .846---------------------------
Sum of (l) and (2)-------------------------
Subtract (3) from 206.835------------------------ Ease 

Score 
The reading ease score may be interpreted as follows: 

Avg. 
Sent. 

Styl! Lensth 

Very Easy 8 or 
less 

Easy 11 
Fairly 14 

Easy 
Standard 17 

Fairly 21 
D1ff1cult 

D1f'ficult 25 

Average 
Syl. per 
100 Wds. 

123 or 
less 

131 
139 

147 

155 

167?' 

Reading Estimated 
Ease School 
Score Grade 

Type 
of 

Magazine 

90-100 4th grade Comics 

80-90 
70-80 

60-'70 

50-60 

30-50 

5th grade 
6th grade 

7th or 
8th grade 
some high 
school 
high soh. 
or some 
college 

Pulp 
Slick 

Digest 

Quality 

Academic 

Very 29 or 192 or 00-30 college Scientific 
Difficult more more 

The human interest formula is computed from the number 

of ••personal words •• and the number of "personal sentences." 

11 Persona.l words" are defined as follows: (1) Pronouns 
, 

25 Flesch, The Art of Readable Writing , New York, Harper & 
Bros., 1949, pp. 213-216. 
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referring to people and they', them, their, theirs, them

selves, when they refer to things, (2} Words having mascu

line or feminine gender, and (3) The group words people and 

folks. "Personal sentencesu are defined as to1lows: (1) 

Spoken sentences, (2) Sentences addressed to the reader, (3) 

Exclamations, and (4) Sentence fragments which have meaning 

only in context..26 The formula is as follows:27 

(1) 

(2) 

(3) 

Average number of "personal words 11 per 100 word-s 
multiplied by 3.635-----------------------------------

number of personal sentences per 100 sen-
tences multiplied by .314-----------------------------
Sum of (1) and (2)-------------------------------------

The human interest score is interpreted from the following 

chart: 

Per Cent Per Cent Typical 
St;yl.Et Pers. Words :Pers. Sent. Score Masaz1ne 
Dramatic 17 or more 58 or more 60-100 Fiction 
Highly Interesting 10 43 40-60 N. Yorker 
Interesting 7 15 20-40 Digests 
Mildly Interesting 4 5 10-20 Trade 
Dull 2 or less 0 0-10 Sci en-

tific 

In this case-, the "personal words" are rated at least three 

times as heavily as the "personal sentences. *' 

26 Rudolf Flesch, how to write, Speak and Think More Ef• 
rect1vely. New. York, Harper &. Bros.., 1960, pp. 310, 311. 

27 Flesch, The Art of Readable Writing, ~aw York, Harper & 
Bros., 1949, p. 216. , 

28 Robert Gunning, The Technique of Clear Writing, New York, 
1,IcGmw-Hill Book Co. , Inc., 1952, p. 29. 
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2. The Gunning Formula 

Robert Gunning set up a formula to test readability 

which was based upon ease of use, reliability and validity.2~ 
l 

A notable similarity to the Flesch formula is that sentence 

structure is measured by sentence length, but the difference 

is to be found in the vocabulary, which is gauged by the 

number of words per 100 that contain three or more sylla

bles.29 Not included in the count of three syllable words 

are those words which are (1) capitalized, (2) compounded 

easy words, {3) verbs of which the third syllable is -es or 

-ed. 

(1) 
(2) 

(3) 
(4) 

The formula is computed as follows:30 

Average number of words per sentence----------------
Average number of words of three or more sylla-
bles per 100 worda ........ _- .. -- ... --.. -- .... -----------------
Sum of (1) and (2)-----------------------------------
Result of (3) multiplied by .4-----------------------

The result of (4) is also the grade level of reading diffi

culty. In this formula, the vocabulary and sentence struc

·ture are both multiplied by the same .5, g1v1ng them about 

equal weight. 

3. The Dale-Chall Formula 

In like fashion to the previous two formulas, the sen

tence structure is measured by the use of the sentence length, 

1·rhlle the vocabulary is measured against the standard Dale 

Q9 Olson, op. ci~., p. lll. 

30 Gunning, The Technique of Clear Writing, New York, McGraw
Hill Book Co., Inc., 1952, p. 36-37. 
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list of 3,000 words. This list is based upon words which 

were known to 80 per cent of fourth grade school children 

and hence it is similar to Flesch's 100 per cent score 

equivalence to a "functionally-literate tt person. It is de

termined as follows:31 

(1) 

(2) 
(3) 

Average number of words per sentence multi-
plied by .0496-----~-~-~--~-~-~-----~-~~~-~---~-----
Dale Score mul t1pl1ed by .1579------------------
Sum of (l) and (2) and 3,6365------------------------

The score of readability is interpreted from the following 

chart: 

4.9 and less ••••••••.•••••••••• Grade 4 and less 
5.0 - 5. 9 .••••••.••..•.••••••.• Grades 5 - 6 
6.0- 6.9 .•••••••.•••••••••••.• Grades 7- 8 
1.0 - 1 .. 9 ....................... Grades 9 - 10 
8.0- 8.9 .••••••.••••..•....••• Grades 11- 12 
9.0- 9.9 .•••••••••••••..•.•••• Grades 13- 15 

10.0 and above •••••••••••••••••• Co11ege graduate 

In this formula, the words are weignted about triple that of 

the sentence lengtn.32 

4. The Procedure 

Unlike the previous formulas, the Procedure is a 

method of measuring the cultural context of the words as 

well as the readability. The latter is not in terms of a 

numerical answer as the other formulas are. A passage of 

writing is selected and every nth word is deleted. With the ~ 

deletions, the passage is given to a group of subjects, who 
I 

31 Dale, op. cit., pp. 37-41. 

32 Olson, op. cit., p. 113. 
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attempt to fill in the blanks. The number of correct an

swers yield the Cloze score, which indicates the difficulty 

of the passage in the particular cultural context. The au

thors claim that it has a de:finite correlation to the Flescn 

and Dale formulas, but its results are more ref1ned.33 

While this procedure is impractical for this paper, never

theless, such a method could be applied to the readers and a 

random sampling of potential readers of the African Chal

lenge and Our Africa. The results of such a study might 

prove revealing to the editors as to ways by which they 

might increase the communicativeness of the publication. 

D. Application to Magazines 

Application of the formulas to the magazines, African 

Challenge and Our Africa afforded good insight into the 

readability of the magazines and into the use of the formu

las. The Flesch Reading Ease formula and Human Interest 

formula, the Gunning Fog Index, and the Dale-Chall formula 

were applied. All of the stories were divided into six 

categories, according to their content and the averages of 

the three readability scores were compared. A summary of 

the comparable results, using four of the six categories 

follows: 

33 Wilson L. Taylor, ""Cloze Procedure •, A New Tool for 
Measuring Readability", Journalism Quarterly, XXX 
{Fall, 1953), PP• 415-433. 
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Dale-Ohall Gunning Flesch Flesch 
Type of Story Score Score Ease Interest 

Atr1can Challenge - October - November 1961 

News Story 6.6 13.9 37.H 32.6 
Short Feature 6.5 12.1 72.9 38.0 
Column 6.1 10.2 73.8 46.6 

Long Feature 6.1 10.1 68.4 41.1 

Our Africa - October - November 1261 

News Story 6.2 10.4 50.4 31.4 
Long Feature 5.6', 8.3 74.1 55.7 
Column 5. 5 8.1 71.5 32.9 
Short Feature 5.4 7.0 73.5 37.4 

On the analysis sheets, to be noted in the Appendix,34 

appear the two other categories--Editorial and Picture 

Story. These were not used in the formula study, because 

the number of' articles so classified was not sufficient to 

yield reliable results. From this analysis, it was evident 

to the analyst that in the longer articles, from which three 

or more samples could be extracted~ results were more easily 

correlated. The greater the number of' samples, the propor

tionately greater correlation of' scores. The scores were 

placed in descending order of' difficulty on the basis of' the 

Dale-Chall rat1l:lgs and the Ganning scores. , The Flesc.h' 

s:cor'es di~Ted somewhat in their findings. Apart from the 

normal margin of' statistical error, the cause for this phe-

nomenon may lie in the failure of the Dale-Chall and Gunning 

34 Def'ini tion of' the categories may be; noted in the Appendix 
ID~ p. , along with the statistics of' Readability. 



I 
I 
I 
I 
I 
I 
I 
I 
I 

-· ""I 

I 
I 
I 
I 
I 
I 
I 
I 
I 

26 

indices to account tor proper nouns, which are excluded from 

their analyses. The Flesch ratings include these words in 

the syllabic count, which as was stated in the previous sec

tion are weighted a.imost double that ot the sentence struc

ture count. Therefore, the inclusion of proper nouns in 

Flesch's data would significantly alter the comparable re

sults of the formulas, for as a cursory glance at any one ot 

the pUblications studied will show, they are liberally 

sprinkled with proper nouns of multisyllables, not counted 

by the other two formulas. 

The formulas may be compared by the grade equivalents 

which they are intended to represent. The grading is at 

best only relative, but it does give indication of the com

parable point of reference for suggesting tbe relationship of 

the results. The most accurate grade scores appear to be the 

Gunning ratings. But they are also the harshest in their 

findings, although for new literates and for those who have 

recently learned English, they may represent a more useful 

rating. The Flesch formula tends to be unwieldy in its time

consuming, elaborate mathematical computations. The results 
\ 

achieved do not seem to validate the method. The score is 

least reliably translated into a grade score, because of the 

wide range of symbolic grade score equivalents. Dale-Ohall 

~s not appreciably improved in this respect, but does offer 

the advantage of a wider grade level equivalent. Since the 

accuracy of the formula is not affected to any great exten;, 
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there appears to be no substantial reason for Flesch to 

carry his formula to the third decimal place, and even leas 

for the Dale score to be:·c:arried to the fourth place. Nev

ertheless, the grade score, as determined by the respective 

formulas, is somewha. t interesting to interpret and the re

sults of the formulas applied do give some suggestion of the 

difficulty of a passage. Caution must be exercised in the 

too precise reliance upon these statistics in this study in 

particular, though for the African readers of these maga

zines may or may not be "functionally literate" in the sense 

1n which these formulas interpret one to be literate, i.e. 

fourth grade equivalency in public schools in the United 

States. Despite this and aforementioned limitations, the 

grade equivalents for these analyses follow: 

Dale-Chall 
Grade Score 

Gunning 
Grade Score 

Flesch 
Grade Score 

African Challenge .:.. October - November, 1961 

News Stories ••.••• 8 
Short Features •••• 7 
CollllDll • ..•.••••••• 7 
Long Features ••••• 7 

Our Africa -
News Stories •••••• 7 
Long Features ••••• 6 
CollllDll •••••••••••• 6 
Short Features •••• 5 

13 
12 
10 
10 

October November 2 

10 
8 
8 
7 

1961 

14 
7 
7 
8 

10 
7 
7 
7 

The measurement of Human Interest appeared to be of 
I 

little value in the total context, because all of the stories 
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rated •interesting" or "highly interesting. " There was no 

adequate distinction among the categories of interest. 

While the measurement was carried to the third decimal place, 

the categories covered a range of two or three ten digit 

nu:m:liters. Features rated high on the scale. and news was at 

the bottom of the scala, which might be expeeted. The only 

major 4issimilai'-ity appeared in the column oatesory, in 

which the Af~ican Ohallep.gera,ted "highly interesting," 

while Oltr~Africa rated 14 points below in the "interesting" 

category. This is unusual because a glance at the above 

cha~t, shows that columns in the African Challenge were 

slightly more difficult than those in the magazine OU~ 

Africa.·· 
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CONTENT ANALYSIS 

A. Definition of' Content Analysis 

In his classiii treatment of content analysis, Bernard 

Berelson observes that the communication process involves 

five steps.: who (the encoder), what (the message), how (the 

act), to whom (the decoder), and what effect (the results).l 

Content analysis deals with the "wha.tu of the communications 

process, or the message. Much of the journalism research in 

the last decade has dealt with the effect more than with the 

content. This is probably a result of the fact that the 

groups sponsoring such projects are more concerned with re

sults than with the message presented. They may tailor 

their message to fit the readership. 

In c~ntrast to this purpose, Christian communication 

seeks to set the standards.of' its readership. Therefore, it 

is essential to study the content of the publications in or

der continually to evaluate their overall effectiveness as 

well as their spiritual qualities. To accomplish thie eval

uation, a technique called content analysis may be employed. 

Content analysis is a scientific method "for describing the 

various facets of communication content in summary f'ashion.u2 

1 Bernard Berelson, Content Analysis in Communication 
Research, Glencoe, Illinois, The Free Press, 1951, p. 13. 

2 Ibid. , p. 13. 
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There are four basic assumptions necessary underlying a re

liable content analysis. Firstly, the analysis must be lim

ited to "manifest content," explicit in the writing. The 

language can be analyzed, but the meaning behi~d the words, 

i.e. the author's motivation, cannot be asce~tained in con

tent analysis. The researcher may draw conclusions relating 

to the author's motivation, which may or may hot be valid. 

Regardless of the findings of the researcher, the tech

nique's validity is not affected when it is applied proper

ly. This reservation is included in order to protect the 

analysis from subjectivity on the part of the researcher or 

research team. Secondly, the device must have objectivity 

to the extent that another analyst will obtain synonymous 

results if the same criteria are utilized. Thirdly, it must 

be systematic, which means that it must analyze all relevant 

data in relation to the problem under consideration. This 

is necessary to rule out the analyst's biases in developing 

adequate categories to test the material. Lastly, it must 

be quantitative in order that it may measure frequency or at 

least relative frequency of occurrence, as ''often," "always," 

or useldom."3 

B. Method of Content Analysis 

While there are several methods of content analysis, 

only three have been selected for extended treatment. These 

3>Ibid.' pp. 16-18. 
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were selected for their relevance to the analysis. Author

ity analysis attempts to distinguish between fact and opin

ion by separating them in very closely graded categories. 

These magazines do not lend themselves to this type of anal

ysis because the highest percentage of material is editor

ialized in its very selection, as for example, the letters 

presented. What is presented as fact, may be opinion, as 

there is no clear-out attempt to maintain strictures in what 

is put into the news content. Origin classification is an

other analysis that may determine categorically the origina

tion of material. 4 Such a classificatory device may be use

ful in newspaper work, where datelines appear at the head of 

every story, but for magazine work, this is not satisfactory. 

These, along with the following, make up the bulk of methods 

available to the researcher. Some other methods are in use 

but either for very specialized analysis or of low relia-

bility. 

1. Subject Matter Classification 

Subject matter classification is the most useful and 

most common type of analysis for general purposes.5 It 

classifies pertinent material to the problem of study by 

4 Olson, op. cit., p. 85. 

5 Fay Day, neontent Analysis in Mass Communication, u Ralph 
0. Nafziger and Marcus M. Wilkerson, An Introduction to 
Journalism Research. Baton Rouge, Louisiana State Univer
sity Press, ~949, p. 89. 
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prominence and recurrence. Space applied to· the material 

and wordage given to the subject are tabulated to discover 

prominence, but mere indication of frequency of recurrence 

is not necessarily indicative of importance, because of the 

number of variables that must be taken into account. Actual 

analyses of such material va!7 in accordance with the re

search problem. In spite of the difficulties, this device 

is usef'ul and is used in the analysis of the magazines, Our 

Africa and the ~~Q~~ Challenge. 

2. Theme Analysis 

By far the most profitable type of anAJ.;ret~, this in

strument of analysis operates to specify the material, most 

accurately defining "what is said. 11 The problem, however, 

is that authentication of this method is difficult. Themes 
; 

consist of statements containing a simple subject and a·s!m-

ple predicate. Frequency of use explicitly or implicitly are 

then determined from the content. From this procedure, it is 

evid.ent that subjectivity would render reliability a diffi

cult commodity to attain in this method.6 This method is 

included for its relevance to the study of propaganda, which 

will be considered further along in the paper. 

3. Symbol Coding 

Somewhat related to theme ~alysis is symbol coding be

cause it attempts to study the content in terms of semantics. 

The difference lies in the fact that the words are assigned 

6 Olson, op. cit., p. 83. 
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a cod.e symbol and the incidence of the appearance of the 

word symbol represented by the a.ss1ped symbolideQ;.tfy the 

significance of the concept under investigation. This me

thod i~ of great value ia studying propaganda, for words 

like Communist, "Pinko,!' "Red," Socialist, Stalinist, or 

Bolshevist may be studied in Western right wing political 

propaganda.. Contrasts are a. helpful method of studying such 

word-concepts. In this hypothetical example, such ideas as 

Democratic, American, Religious, Conservative might aid in 

clarifying the former concepts. One method for achieving 

these results is determination of concepts as favorable (f) 

or unfavorable(-) or neutral (0). This method has been 

termed the Direction of the material. In addition to this 

type of symbol coding analysis, there are also four other 

types, attention (frequency of reference), subject matter 

(proportion of studied content given to listed. subjects) , 

themes (prevalence of statements reiterated), and type of 

content (classification ot references by opinion, attribu

tion, or fact).7 Several of these analyses were incorporat

ed in the study of the content, but their consumption of 

time and qu~stiona.ble results rendered them of little use in 

the Qbjective study of the }:Jontent. For this reason, these 
'{ 

analyses were eventua.ll;y dropped f~m the study. Findings, 

7 Day, tt• cit. , pp. ffJ-9L 
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in a general way, will be incorporated under the section 

which deals with comparing the results of the magazine 

analysis. 

C;' Results of Content Ana.lysis8 

1. Format 

The format of the magazines differ significantly in 

size and content. Below are the prominent findings: 

Page Size 
Number of Pages 

Area of Printed 
Matter 

1'otal Page Area. 
of Print 

Total Magazine 
Area. of Print 

Area. of Advertising 
Content 

Per Cent Adver
tising Content 

Pictorial Content 

Per Cent Pictorial 
Content 

Written and Leaded 
Space 

Per Cent Written 
Content 

African Challenge 

13 x 10 inches 
16 

12.13 X 9.13 

110.75 sq. in. 

1,772 sq. in. 

422.46 sq. in. 

428.11 sq. in. 

24% 

921.43 sq. in. 

Our Africa. 

14 x 10-1/2 inches 
36 

12.25 X 9.75 

119.44 sq. in. 

4,2999.84 sq. in. 

912.445 sq. in. 

796.58 sq. in. 

19% 

2,590.815 sq. in. 

8 For complete analysis sheet and explanation of categories, 
see Appendix J[. Issues, October and November, 1961, of 
the African Challenge were averaged together. The same 
method was applied to Our Africa., which provides a. basis 
for comparison. 
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These statistics formed the basis for the analysis of 

the magazines. Square inches were used for two reasons. 

(1) The preponderance of pictures necessitated more accurate 

measurement than could be obtained from. column inches. (2) 

The type fonts varied from 6 to 12 point type, rendering 

column inch analysis invalid. 

2. Article Type 

All articles were classed according to their function 

in the magazine. In both magazines, the feature type of ar

ticle dominated. The high percentage of news stories in Our 

Africa does not give a true picture, however, as the space 

allocated to news is less than that for features. The number 

of stories, filling that space, was large, accounting for the 

high percentage. 

Article Type 

Story .•••..•••••• 
Feature •••••••••• 

1 "'Editorial •••••••• 
Column •.. ~······• 
Picture-Story •••• 

3. Content Type 

African Challenge 
I of Articles :% 
5 . ............ . 19 
ir •••• ••••••••.•• ~ 
o. !1: • • • • • • • • • • • • 0 
1 •••••••.•...•. 12 
2 •••.•.•••..••• 15 

OUr Africa 
# of Articles % 
20 .•. ........•• 33 
24 ••••.•••••••• 39 

2 ••••••••••••• 4 
7 ••••••••••••• 11 
8 ••.•••••.•.•• 13 

Picture content was included under this category and an

alyzed along with the articles themselvea. As a result, the 

da~a related to pictures appears along side the analysis ~&r 

the articles, below as follows: 
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African Ohallenge Our Africa. 

Number %of %of Number %of %of 
Content of Total Picture of Total Picture 
Type Articles ,Words a;eace Articles Words SJ2!ce 

News 
Africa 37 23% 32.5% 24 39%. 22%. 
International 0 0 0 6 9%. 2% 

Informational 4 30% 37% 16 26% 41% 
Ideational 0 0 0 1 2%. 0 
Essay 0 0 0 1 ~ 4~ 
Crusade 2 15%. 3%. 4 12% 
Achievement 1 7% 6%. 0 0 0 
"How-to-d.o-i t •• .5 §~ 11% 1 ~~ 5%. 
Personality • 5 8% 2 ~~ Inspirational 0 10% 0 2 4% 
Entertainment 2 15% 2.5% 4 6% 7% 

4. SUbject Matter9 

As a result of the multiplicity of sub-themes in an ar-

ticle, Wl",s deemed necessary to distinguish among these. 

The '"ord cou..11t method wa.s employed in this study as it could 

best give an estimation of the subject content. Therefore, 

a number of words, corresponding with the prominence of the 

theme in the article were assigned to the subject which a.p-

peared. in article. The breakdown is as follows: 

9 Complete listof categories shown in Appendix II '"ere 
ada.pt~d for analysis from Olson, 212· ~it., p. 128; 
Morris Janowitz, The Community Press In An Urban Set
ting. Glencoe, Illinois, The Free Press, 1952, pp. 
233-237. 
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Af~ican Challenge OUr Af~ica 

No. of '% of No. ot % of 
Subject Matte~ Words Total Wo~ds Total 

Nationalistic Movement....... 670 8 528 1.1 
Wa~s - International & Civil. 362 1.1 
Comm."tmism.................... 246 .8 
Gene~a.l Fo~ign Newa.......... 667 2.1 
United Nations............... 23 .3 434 1.4 
Ra.ce Relations............... 831 2.7 
Violations of Law............ 590 1.8 
law •••••••••••••••••••••••••• 
Business, Markets, Economics. 
Government •••••••••••.••••••• 
Sports •••••• c •••••••••••••••• ~ 
Agr1cult~e •••••••••••••••••• 
Science and Invention •••••••• 
Medicine, Health~ Safety ••••• 
Education. Schools ••••••••••• 
Music ••••••••••••••••••••••.• 
Obituaries ••••••••••••••••••• 
Births •••••.•••••..•.••..•••• 
Animals ••••••••••••••••.•••• ;. 

118 
12~ 

438 
69 

100 

1.4 
1.5 

5.7 
.8 

1.2 

Holidays ••••••••••••••••••••• 1,278 15.3 
Personalities •••••••••••••••• 1,087 13 
fS~JC •••••••••••••••••••••••••• 
Mass Media- Magazine •••••••• 
Family, Courtship, Mar~iage •• 
Homemaking •••••••••••.••••••• 
Letters and. Ans,.;ers •.•••••••• 
Acrostics, Puzzles, Contests. 
Church ••••••••••••••••••••••• 
Bible •••••••••••••••••••••••• 
!neology~ •••••••••••••••.•••• 
Missions ••••••••••••••••••••• 
Denominations •••••••••••••••• 
Christian os ••••••••••••• 
Christian Life .•••••••••••••• 
Evangelism ••••••••••••••••••• 

,Jiymns, Prayers .••••••••••••••• 
Totals 

290 3.5 
144 1. 7 

50 • 6 
880 10.5 
102 1. 2 

88 .1 

375 4.5 
1,175 14. 
1,112 15.8 

8,370 100 

648 2. 2 
535 1.8 
720 2.4 

1,159 3.8 

1,042 3.4 
735 2.1 

1,528 5 
57 .2 

239 .8 
50 .2 
31 .2 

1,493 4.9 
380 1 
354 1.2 

1,477 4.9 
1,019 3.4 
1,996 6.5 

715 2.4 
1,555 5.1 
4;o34 13.2 

139 • 5 
968 3.2 
150 . 5 

1,204 4.0 
2,719 8.9 
1,493 4.9 

91 • 3 
100 

order to reduce the subjective element in the analy

sis, no attempt has been made to inte~ret the data which .it 

yielded, in this section. In the next section, .the aim will 

be to evaluate and inte~~et the findings. To these will be 

added the observations of the analyst and the similarities 

and cont~asts will be delineated. 
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v. 
COMPARISON OF FINDINGSl 

A. Ownership and Control 

The producers and disseminators of content of the Afri

can Challenge and Our Africa magazines are both missions, 

Sudan Interior and South Africa General Missions, respect

ively, and as a result the function of both magazines serves 

to propagate the Gospel. A secondary concommitant tunction 

is to present the news, information, and entertain. The 

letters to the editor, which constitute the feedback from 

the audience reached and hence provide an indicator of the 

audience reaction to the content, in both magazines serve as 

testimonies from those helped by the magazine. The result 

is that they do not assess the communicability, but rather 

add to the propagandizing intent. 

B. Readability 

Expression of the content was rated by readability 

techniques. By all three measures, the African Challen5e 

was regarded as more difficult than Our Africa. Tnis did 

not hold true, however, for the Flesch Humwa Interest Score. 

In this instance, the most easily grasped method of present

ing the comparison is by the following chart: 

---"~---------------------------
1 Structuring of this section based on C. Merton Babcock, The 

Harper Handbook of Communications Skills. New York, Harper 
& Bros., 1957, pp. 290-291. 
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African Challenge Our Africa. 

Score fr!.de Descri:etion Score Gl-ade Description 

Dale-Oha.ll ••• 6.3 67 5.7 6 
Gunning •••••• 11.5 ll 8.9 8 
Flesch ••••••• 63.2 9 Standard 64.4 9 Standard 
Interest ••••• 40.0 Highly 37.0 Interesting 

Interesting 

The African Challenge is much smaller in both size and 

1n the number of pages that it contains, than Our Africa. 

All but the October issue of the African Challenge pictured 

a woman on the cover, indicating a slight subtle sex conno

tation in the sale of the magazines. This suggestion was 

borne out in an interview with a spokesman for the Sudan In

terior Mission. He stated that "We have noticed that more 

·issues are sold when a woman is pictured on the cover and 

when the colors featured include bright reds and yellows. "2 

These are both presented in a wholesome manner and do not 

appear to interfere with the purpose of the magazines. Ad

vertising is arran~ed well in both publications and does not 

detract appreciably from the reading of the articles. This 

is more true of the African Challenge, but a reason may be 

that the African Challenge is subsidized, while Our Africa 

is attempting to become self-supporting. 

The paper texture of both magazines is pulp, but the 

2 Interview with Rev. Albert H. TerMeer, Secretary of the 
Sudan Interior Mission.' 
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African Ohallense is a finer textured pulp than OU£ Africa. 

The latter is coarse, similar to newsprint. Both masazines 

are readable from a typographical point of view as well. 

The African Challenge employs an eight-point type with vari

ations from six to eleven points. Our Africa, with more 

space both on its page and in the overall size, provides 

more white leaded spaces petween its lines along with a ten

point type. The African Challenge's use of illustrations is 
' 

better in most instances.than Our Africa. The pictures in 

the former always match up well with the text, as the picture 

sequenc.e of Dr. Azikiwe in the 'November issue. 3 By contrast 

to this, Our Africa makes very poor use of a picture in the 

reporting of a news story because the picture, placed direct

ly below the story, was separated by a solid line, indicat

ing tha,t it was a separate story. 4 It may be separate, but 

the looation·would not so indicate. Further, the position 

ot the picture in the l~wer left-hand corner does not add to 

the composition of the ·page. Rather, this news page and most 

of the other news pages appear to have been put together 

haphazardly. In general comprehensive appearance, the Afri

can Challenge is the better of the two magazines, in spite 

of the type size. 

3 Etok D. Udoh, "Nigeria's Governor-General, tt African 
Challenge, XI (October 1961), 6-7. 

4 Our Africa, IV (October 19,1), 20. 
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D. Subject Matter 

In b.oth magazines religious subject matter predomin

ates, as a glance at the chart of topics in the preceding 

section will indicate. In both eases, the percentage of re

ligious word content is o~er 40 per cent. Church, Bible, 

theology, missions, denominations, Christian ethics, Chris

tian life, e~angelism, hymns, and prayers were included in 

this category. Of the religious material, there is almost a. 

complete absence of doctrinal material. The emphasis is upon 

li~ing the Christian life. Not classed as religious direct

ly, were a number of crusade appeals as "Beerhalls--Curse of 

Modern Africa"5 which concern social e~ils of the continent. 

The concern comes from Christian ethical standards. There-

fore, much of the material not classed as religious stems 

from a Christian concern. 

News of botQ a general nature and specific, insofar as 

it related to the continent of Africa, probably was the next 

largest category for Our Africa. Features would ha~e to be 

attributed to the African Challenge for ita second largest 

theme. Regarding the news content, both magazines appear to 

ha~e difficulty obtaining timely news, which would seem to 

lessen their effecti~eness as channels of communication in a 

world that is racing from one crisis to another. For 

5 Ian Ka.zembe, "Beerhalla--Ourse of Modern Africa," OUr 
Africa, IV (No~ember 1961), 12. 
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example, Dr. Nkrumah's visit to Yugoslavia on August 3, ap

peared in the October issue of OUr Afric~. 6 It did not ap

pear at all in the Afric~ Oha~lenge. Another criticism of 

the news reporting on the pages of Our Africa is the poor 

readability of the news articles. One of the worst exAmples 

appeared in the October issue, entitled "Azikiwe and Pa.n

Africanism.7 Inciden~ally, the event occurred early in Au

gust as well. !he article of 114 words was divided into two 

sentences and contained many words not on the Dale list, 

about 15 per cent, and about the same percentage of words 

were over three syllables. The Flesch score was -19.4! No 

attempt was mad.e to explain the theme, Pan-Africanism, for 

the average reader. One other criticism is a flagrant vio

lation of the grammitical laws, which appeared in the report 

of a wedding, which took place on July 15 and was noted 

under a column headed, ''The Latest Weddings. 11 The first sen

tence lacks a predicate and reads as follows: 

Mr. and Mrs. 0, P. M. Gumede, after their marriage 
on the 15th July, 1961 at the South Africa General 
Mission at Mbabane, Swaziland. 

But while there are a number of poor news briefs, there 

are a number of excellent news features, which the African 

Challenge cannot match. "What Next in Katanga? 118 combines 

6 our Africa, IV (October 1961), 18. 

7 ~-' p. 18. 

8 Tau Ea Kha.le, ''Wha. t Next in Ka tanga? ", OUr Africa, IV 
(November 1961), pp. 6-7. 
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excellence of reporting and news photography. The human pa

thos of a Belgian woman, whose husband was shot by United Na

tions t!t'iops comea through vividly in pictorial representa

tion. Along with that is a picture of Mr. Moise Tshombe in 

animated conversation with newsmen in Kitwe, Northern Rho

desia. As Dr. Flesch emphasizes in his Human Interest for

mula, the major factor of interest is found in the mention 

of people. This appears especially applicable to the pic

turesas well as the writing of this article. 

Nor are news features the only special featur~of in

terest in the study of these magazines. Our Africa has a 

monthly music feature article, "Music for You," which seeks 

to encourage high quality music appreciation, such as the 

"Overture of 1812" by Peter Ilytch Tschaikowsky.9 In addi

tion to the music section, there is a homemaker's section in 

which recipes and work-saving ideas are presented, along with 

a contest e~ch month foJ?housewives. These are excellent, 

widening the scope and influence of the magazine. It is cu

rious, however, that neither magazine develops the topics of 

art or literature, either native or foreign. 

As a result of the length, the Afric~ __ Challenge cannot 

present lengthy features, comparable to Our Africa. In order 

to fulfill its obligation to present the Gospel, the African 

9 Our Africa, IV (November 1961), p. 25. 
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Challenge must use almost half of its space in this manner; 

features are more general in nature, as the celebration of 

independence of African nations picture story.lO The Eng

lish is flaw2ess and well-written. One notable trend in the 

African Challenge is the favorable light in which colonial

ism is presented, by contrast w1 th, OUr Africa, which seems 

to remain neutral or an~agonistic toward colonialism. 

Religious content will be given further consideration 

in the next section. 
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VI. 

CHRISTIAN EDUCATIONCONTENT 

At this point in the study, .the question ma.y be raised, 

why study all of the secular content and what is its import

ance to Christian education? Looking back to the first sec

tion, it was discovered that the purpose of the African 

Challenge and Our Africa was to counteract the literature of 

the day in their respective countries, among other things. 

When the African Challense began to publish over a decade 

ago, there were no Christian magazines competing on the open 

market in Africa. Thell' then, was an entirely new concept 

for the modern Christian Church. Today the field is even 

more highly competitive and, the potential success to oe 
reaped, if a hearing may be gained--tremendous. But to gain 

even a hearing taxes all of the ingenuity and ability that 

can be mustered. 

v When one thoughtfully considers a statement such as one 

that Hugh Hefner, editor and publisher of Playboy (maga~ine) 

ma.de in a recent interview concerning the purpose of hie mag

azine, one wonders how Christian pUblications are able to 

maintain their own in a world of such brutal competition 

...... a combination of sex in the Freudian sense and status. ttl 

He proceeds to defend these aims. Both motives may be summed 

1 Simon Nathan, uAbout the Nudes in Playboy," U. B. Camera, 
XXV (April 1962), 71. 



I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 

46 

up in the anti-Christian concepts of immorality and selfiah

nesa,~bY stating that they fulfill the two basic desires of 

life. Unfortunately, his philoaophyia justified in the 

phenomenal success of his and other similar magazines 1n the 

United States. But, lest the erroneous conclusion be drawn 

that such magazines are not filtering into Africa, Miss 

Gourlay mentions that the African Challenge seeks to oppose 

aotively" ••• the lurid trash of the western world."2 Such 

entertainment may act as a narcotic to salve away the strain 

of the Nuclear Age through which the world is passing, but 

it does not provide satisfaction or peace of mind. The Goa

pel does and is still literature that will be read if prop

erly presented. An example of this fact is Billy Graham's 

book, Peace With God, which has been translated in numerous 

tongues and sold exceptionally well in the United States. 

Under the guid.anoe of the Holy Spirit, therefore, it should 

be possible to out into even such magazine readership as Mr. 

Hefner's. But if the Church is to succeed in this task, and 

it must, the literature cannot be second-rate either editor

ially or graphically. Hence, the study of content and the 

purpose of such magazines. 

2 Rae B. B. Gourlay, "Ten Years of Challenging Africa," A 
Monthly Letter About Evangelism, VI (June 1961), p. 1. 
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A. Propaganda 

Propaganda. sound.s like a. harsh word to the average man 

of the twentieth century. He thinks in terms of the radio 

broadcasts that Nazi Germany beamed at the Allied soldiers 

to discourage and hurt the cause, or the 3 billion dollar 

expenditure of the Soviet Union each year to propagandize 

Africa., Latin America, and. wherever she can gain a. hearing. 

\ihile these are all propagandizing efforts, propaganda. is 

not necessarily the~vil word that it seems to connote. It 

was first R.pplied by Pope Gregory XV and e shed by his 

successor, Urban VIII, to counter the Protestant Reformation 

from 1622 onward.3 The success of their efforts are a. sad 

commentary on the continuation of the Reformation, which 

they so artfully reversed to their own advantage. Whether 

twentieth-century Christiana like the term or not, they are 

just as much engaged in the spreading of propaganda as was 

the Catholic Church of the Counter Reformation. 

With this background, propaganda may be defined as " ••• 

the art and science of controlling the mind of mankind by 

overwhelming insistence npon a point of v1e1'i. u4 Truth has 

3 Gorham Hinson, Twelve Decisive Battles of the Mind, 
New York; The Greystone Press, 1942, p. 11 .. 

4 Jl?.!.S. , p. 15. 
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more disadvantages to overcome than does falsehood. 

suggests that there are three reasons for this fact, 

Munson 

(1) 

Truth runs counter to many vested interests and must over

come opposition, (2) Truth seems to promise only a "humdrum" 

existence, while the wild propagandist inciting hatred and 

murder appeals to this decadent civilization, (3) "Geniuses 

for propagandizing truth apparently appear far less often 

among men than does consummate journalistic ability for in

venting and spreading lies and appeals to the negative emo

tions of mankind."5 

B. Standard 

In the preceding pages, two points of view have been 

suggested, that of the propagandist and that of the propa

gandized. The former, in the example cited, sought to prop

agandize for the sake of monetary gain. The latter allowed 

himself to be propagandized for the sake of his selfish de

sires. Although the methods of propagandizing have im

proved, efforts of men like John Wesley succeeded in revolu

tionizing the thought of England, and averting what might 

have resulted in the bloodbath that scourged France. Chris

tians might well take notice of the way in which Wesley ac

complished his task. In a reply to a question concerning 

the reason why he thought God raised up Methodist preachers, 

Wesley responded, nwe have been raised up to reform the na

tion, more particularly the Church, to spread scriptural 

5 ~., pp. 18-20. 
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holiness over the land."6 One of the techniques which Wesley 

applied was to utilize literary skills, producing some 400 

titles in his lifetime. Considering the success and his 

prolific output, it must be admitted that Wesley knew liter

ature. Therefore, the categorization of his works by his 

headings might prove a.usefUl standard in determining the 

completeness of the present literature under study. The 

headings are as follows: 

(1} Evangelism. Wesley sought to reach men on their level 

by simple, clear language and in as many varied forms as 

possible, which even included a magazine. 

(2) Apologetics and Theology. He produced literature that 

was not only simple in evangelistic purpose, but he sought 

to reach the skeptics and deists of his day with intellec

tual material. 

(3) Bible. Bib+ical literacy among the laity was one of 

Wesley's chief concerns. 

(4) Practical Holiness. Christian living was one of his 

foremost desires for the people he was teaching. 

(5) Christian Service. All practical aspects were con

sidered by Wesley in guiding the lay folk in the practical 

ways to worship. 

(6) Contemporary Problems. For Wesley, there was no dis

tinction between the secular and the religious because the 

Christian life meant living in the world with all of its prob

lems and dealing with them from Christian viewpoint. He ~te 
6J. Morris Rockness, "Are We Missing .the. Mai"k?" . F1oodtide; 
(Winter 1961), p. 3. 
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on numerous subjects, many of which were very controversial, 

as the American Revolution. 

7 Ibid. ' p. 3. 
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c. Procedure 

The procedure with both the African Challenge and. Qur 

Africa was to compare their content with Wesley's compre

hensive headings in survey fashion, for the first analysis. 

Finally, analysis in depth was applied to the articles that 

were rated as purveying direct Christian truths, of which an 

example follows. 

1. Comparison with Wesley's Guide 

a. Evangelism 

Both magazines contained a high percentage of evangel

istic articles. The purpose of these articles was particu

larly evident from the coupon for enquiry which appears at 

the bottom of most. One of these has been selected for tfom

pl:ete analysis further along. 

b. Apologetics and Theology 

There was no attempt to state any theology per se nor 

doctrine as such in these magazines. This appears to be a 

great deficiency in the magazines. our Africa comes closest 

to presenting theology in the Emmaus Bible Study course. It 

is doubtful that these courses present anything further than 

basics. 

c. Bible 

As in the study of evangelism, this category contained 

a high percentage of the total religious content. Both maga

zi~es contain reading guides. The !frican Challenge presents 

theirs in conjunction with a monthly feature, "People You 
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Should· Know." There is no attempt to explain the Scripture 

readings, which are taken from tne Scripture Union of Lon

don, England. Our Africa uses the same readings, but adds 

the Scripture Union notes to help in the instruction. 

d. Practical Holiness 

After Evangelism and Bible, Practical Holiness comes 

next in prominence. Motivation to live the Christian life is 

reiterated in a number of articles. One such article appears 

in the November issue of Our Afric!_, and is entitled, "Great

er than Sorrow."8 The author attempts to show how God can 

give comfort even in extreme sorrow of the lives of these 

missionar~es, whose child was still-born. The writer attempts 

to motivate the believer to similar holy trust. 

e. Christian Service 

Very little was done with this topic in the magazines. 

f. Contemporary, Problems 

The African Challenge deals with this topic only indi

rectly. There is no attempt to deal with contemporary prob

lems either within or outside of Africa. It does deal with 

"How to Choose Your Vocationtt9 from a Christian viewpoint, 

but this is linked with the counselling ministry of the mag-

azine. 

8 Jfowa.:rd Olson, "Greater than Sorrow," Our Africa., IV 
(November 1961), p. 27. 

9 African Challenge, XI (November 1961), pp. 6-7. 
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By contrast, Our Africa takes hold of certain contro

versial issues very well. On the subject of drinking, one 

very revealing article, "Bere is What We Sat;. •• Inside a 

Shebeen,"lO gives the reader a. good insight into the horror 

of these illegal drinking establishments. This was followed 

up by a.n article, ''Beerhalls--Gurse of Modern Africa, nll two 

months later. 

Another method of dealing with modern problems, Our 

Africa used, has been to print a number of letters on a sub

ject with opposing ideas or complementary ideas. The former 

of these is exemplified in a.n article, "Christianity Versus 

Politics. rtl2 The latter of these is exemplified in an arti

cle, "Marriage Isn't Easy."l3 

2. Analysis of Specific Articles 

An article has been selected arbitrarily for an example 

of analysis applied to articles with religious content. It 

comes from the African Challenge, is evangelistic 1n tone, 

and is entitled, ui Was a Political Prieoner."l4 The most 

feasible method of studying these articles appears to be 

through an adaptation of Symbol Coding. All of the concepts 

10 Our Africa, IV (September 1961), pp. 6-7. 

11 Our Africa, IV (November 1961), pp. 12-13. 

12 Our Afric~ IV (September 1961), p. 25. 

13 Our Africa, IV (Octobe~, 1971), p. 21. 
14 Nelson Ka.m.au, K•nya, "I Was e. Political Prisoner!'', 

African Ohal:Y,~e, XJ, (Oc\•IJ•r l9fl), p. 4. 
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were separated into either positive or negative columns. 

The positive concepts outnumbered the negative, 114 to 73. 

A number of cliches were to be noted. At the end of the ar-

ticle appeared a slip of inquiry for help. A synopsis of 

the article is as follows: 

tti Was a Poll tical Prisoner! •• 

I was a political prisoner because I drank the Mau Mau 
oath. I was a slave to sin. I served the Devil. I commit
ted the worst sins. 

God placed me in prison. I heard a hymn, "I Will Sing 
the Wondrous Story of the Christ Who Died For Me." On May 
9, 1955 I stopped resisting God and became saved. 

When I was released, I got a job. I would not carry 
liquor, buy cigarettes, or work on Sunday. Withal, I have 
been very successful. ' 

Reader, would you like this victory the Word of God 
promises in I John 1:8, 9? Accept it. 

The major problem with such articles as this one is 

that thev use a vocabulary that is foreign to the person not 

schooled in Christian thought. Wesley wrote the language of 

the 

A se 

in foreign sub-culture terr:::. 

p:t"ob1em is the appea..rance of A~ on the part 

of the person testifying. 'rhere probably is _llone, but the 

a.ppeara.nce ts poor for preachers. These are two ways by 

which the African Challenge can improve its ~ • 

Unfortunately, the method has not yet been perfected to 

the extent that it can yield 100 per cent accurate results, 

or that it can provide more than gene~al trends as have been 

sugge a ted above. 
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VII. 

GENERAL SUMMARY .AND CONCLUSION 

Although it cannot be said that one magazine is better 

than the other, a number of conclusions emerge that may be 

significant to the magazines. Both have areas where im

provement could add appreciably to the overall effectiveness 

of the magazines. Our Africa could profitably improve its 

news coverag~ writing, and placement upon the news pages. 

The African Challense could add some featurest such as the 

homemaking and music sections of Our Africa. 

This new concept of religious journalism, whereby a 

magazine is placed upon the market to compete with secular 

publications, has real possibilities but needs further re

search and development. The need for research is under

scored in the findings that, for example, the readability of 

the news section of OUr Africa scores very low both in the 

score of ease and in the score of human interest. Should a 

Christian publication seek to become self-supporting by ad

vertising or should it be continually subsidized by organi

zations backing it? This is one of the questions that fur

ther research must seek to answer. The cost of a top-flight 

magazine is prohibitive and, as a result, there must be a 

change in policy if these magazines are to improve their 

. style and circulation. What should be the ratio of secular 

to religious content? Should it approximate that of these 

two magazines, where the content is 40 per cent religious to 
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60 per cent secular material? 

There exists a specific need tor the study of religious 

publications. Probably some form of symbol coding would 

help in understanding the religious content. Further re

search in the effect of these magazines should be und~rtaken 

as well. The search for a better and more effective vehicle 

for communicating the Gospel must continue and the search 

for better means of communicating must be developed, not 

employing words that have been outmoded in meaning, but 

words of life that will bring life. 



I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 

Primar;r Sources 

57 

BIBLIOGRAPHY 

African Challenge, XI (August to December 1961). 

Davis, Raymond J., 11F1erce Battle,", Sudan Witness, XXXVII 
(Fall 1961). 

Gourlay, Rae B. B., "Ten Years of Challenging Africa," 
A Monthly Letter About Evangelism, (June 1961} .• 

Our Africa, III (August 1961). 

Our Africa, IV (September to December 

Secondary Sources 

Babcock, C. Merton, The Harper Handbook 
Skills, New York, Harper & Bros., 

) . 

Communications 
• 

Berelson, Bernard, Content Analysis in Co.rnmunication 
Research, Glencoe, Illinois, The Free Press, 1951. 

Boyd, Malcolm, Crisis in Communication, Garden City, 
Doubleday & Co., 1957. 

Dale, Edgar and Chall, Jeanne, Educational Research 
Bulletin, Ohio State, Columbus, Ohio, XXVII (January to 
December 1948). 

Day, Fay, ••content Analysis in Mass Communication," 
Ralph o. Nafziger and Marcus M. Wilkerson, An Introduction 
to Journalism Research, Baton Rouge, Louisiana, Louisiana 
University Preas, 1949. 

Flesch, Rudolf, The Art of Plain Talk, New York, Harper 
& Bros., 1946. 

Flesch, Rudolf, The Art of Readable Writing, New York, 
Harper & Bros. 1949. 

Flesch, Rudolf, How to Write, Speak and Think More 
J:ffectively, New York, Harper & Bros., 1960. 

Gourlay, Rae B. B., "Strategic Decade in Afr:lca,u 
Floodtide, (Winter 1961). 



I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 

-1 
I 
I 
I 
I 
I 
I 

r 

58 

Gunning, Robert, How to Take the Fog Out of Writing, 
Chicago, The Dartnell Press, 1959. 

Gunning, Robert, The Techn1que of Olear Writing, New York, 
McGraw-Hill, Inc., 1952. 

Henry, Nelson B., ed., Mass Media and Education, Chicago,, 
The University of Ch19ago Preas, 1954. 

Hinson, Gorham, Twelve Decisive Battles of the Ming, 
New York, The Greystone Press, 1942. 

Laubach, Roberts., Toward World Literacy, Syracuse, 
University Press, 1960. 

Nathan, Simon, "About the Nudes in Playboy," U. s. Camera., 
XXV (April 1962). 

Olson, Russell L., A Content Analysis of the Associated 
Press A-Wire P.M. Report. New Brunswick. Rutgers 
University, 1954 (unpublished thesis). 

Parker, Everett, et. a.l., The Television- Radio Audience 
and Religion. New York, Harper & Bros., 1955. 

Rigdon, Raymond, t•curriculum Materia.ls,n Roland E. Wolseley, 
ed., Wri ti.ng for the Religious Market. New York, Asso
ciation Press, 1956. 

Rockness, J. Morris, "Are We Missing the Ma.rk? 11 Floodtide 
(Winter 1961). 

Schaff, Philip, History of the Christian Church, VII. 
Grand Rapids, Wm. B. Eerdmans Pub. Co., 1953. 

Taylor, on L., MtClozP. Procedure, t A New Tool for 
Measuring Readability," Journalism Quarterly, XXX (Fall 
1961). 



I 
I 
I 
I 
I 
I 
I 

f··· r __ · ;:. ' 

I 
I 
I 

• 
• 

I 
l 

l. 
2. 
3. 
L~. 
r:-. 
~--
r 

-- .... 
7. ,-. 
o. 
9. 

10. 
1L. 
'1 ,. ...... ). c:. 
1-;; 
~---'"' 
]_h .• 

15. 
16. 
17. 
18. 
19. 

59 

APPENDIX I - Readability Analysis Sheet. 

Samples 
ifl l~2 #3 

SentEnces , 
Syl'l ables/100 i.Iords 
T.:2isylJ.abica 
Fers~na1 ~o~ds/100 wo~ds 

l~a.le 
Female 

Personal Sentencea/100 se~tGncss 
------------=AverB,~e Sentence Len;:r+..:..'Jl::.::J. ____ _ 

!:on Dale Cha.ll vmrd s 
!~a~Le Sc:ox'le 

D.li.Lz ... c,:··}:..LL ( 9) ~r • 0496 
'll) ~,- 1..-·.-,9 \~-·- _, . :::- ( 

3. 63:~5 3~0 :~. 536t2 C011:2ta1~~t 
Bi:ViT score ( 12) + ( 13 ) + ( 1 ~- ) -------------! q) -t (4 ~ 

---·- ,_, ) ' 1 
(10 .X o.4 Gt.Tl'~:'\H!C' 

------------r(,~\ v ' 01~ 
::" ; .l...... _.:_. :::> 

--.. - - (-;;: ~ "( "4' ;.-::' 
_)I ·"·· • 0 \, FLESC~1 

20. ---- (13) + (19) 
21.-2015.835-205.835-206. Sy:; Constant 
2~~. 
l)r.:j 

".,.' c 

24. 
25. 

2 '7 
I • 

28., 
?0-
·--7• 

30. 

...fl. \lER\G.? 3GO.t3S 
-----=-:::::--:·=--~---.;.._..;._; _ __;__;;_,:;_~;:;.;_-_..,. _________ _ 

I.<J ~=Ls:v·r Score c.: L!.~.:.E 0~.-Til.!.;IJ G02"R.S~:;~.c:=o:tJ 

3l?L~~ 

DC Corrected Grade : 
Fog =:ndex Grade Score: 
Peading 'Sase 
l:umc:m Interest 

?.e:v! Sc. G~~~~-:~~: e-- ) _ _Jc, Ve :.i 
z~. 9 &-- 4-ts·-;;-~-;-2fow 

5. 0 to 5. 9 5--6th g··;v:Je 
5. 0 to ~_:. 9 7--8tb g~,.,e:u.l•a 
7.0 to 7.9 9··10 g:-,: .. dG 

COR:BCTI6J:'J 8. 0 to 8. 9 lJ .. lc · i:'.(le 

I';'~2l,:S3 "SJi.S'.S : 9. 0 to 9. 9 13--~L6 ._-;:_·.:~.(6 
90-100.-J'erv · ?:asy 4t:."l Grade :10 .snd acovG co:.Je ~- .<~~-:. 
80--90 :::::cs~r 5th G-race -=-- FL:=P.CE ·- Em{~}~. · ··:.;·~.· 
7C.'-·80 ?r.i::.--1:." -,cL3Y 6th ?-ra.de : 60-l-00 Drst0.&.ti~;-----· 
Gc ;o fh,a·1dru ... ('1 7th or 8th: 40-f-.0 Hi£!,nly L:"l.,er;J :i'~ 
j0-60 Fei~lr _fficult 10-l2th 20-40 I~terest~n2 
)0- ::;c D:tfficmlt 13-16th 10-20 Milaly Irtf:~·c,;•_;tL"~S 
0 _l_Q_Y._2rv Difficult CollE[::_e 0-10 Du.l::: _______________ _ 
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Cle.s •3-~~~~ ~hLo~{.-].d. 
Rec.dor :C:::;:te l."'est: 
E:cctionr-11 R•::;s?onse 
Vi car~:. o' ~Sl'l~::s s 
U::.1i v" EllTila:n L~oeds 
Cont,o~IO,pora~wi ty 
La'·ou.t on Psr:e 

(. ~ ....... 

Il1,.lc-Jtrs.tion 
15· Co:~cpod tion 

L.ction 
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Pucinosc Cthe~; 
--?ool~---------:~a:r:r·---coa .. d-...... --.... 

l 2 3 4'5 6 7 8 9 0 
1 ? 5 ,, 5 6 7 6 9 0 
1 67890 2 3 

.. .--
L(- :::· 

1 r':7i390 2 3 ~~ r~::. 
/ 

1 67:J90 :2 z 1+ 5 ./ 

1 6 7 8 9 0 2 ) l:~ 5 

l254567f390 
Narration 1 2 5 4 ? b 7 8 9 0 
I~~gery 1 2 3 L 5 6 7 8 9 0 
Unity 1 2 3 4 5 6 7 8 9 0 
Coherence 1 2 3 L 5 6 7 8 9 0 
Emphabi s l 2 3 l+ 5 6 .., 8 9 0 
Transition 1 2 3 lf 5 6 1 8 9 0 
Simplicity 1 2 3 4 5 6 7 8 9 0 
Clarity 1 2 3 4 5 6 7 8 9 0 
Restraint 1 2 3 lf 5 6 7 8 9 0 
Pace 1 2 3 4 5 6 7 8 9 0 
Rhytruil 1 2 3 4 5 6 7 8 9 o 
Load 1 2 3 1+ 5 6 7 8 9 0 
Body 1 2 3 4 5 6 7 8 9 o 
Conclusion 1 2 5 4 5 6 7 8 9 0 

I , 
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